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MBA Curriculum

Statistical Analysis
for Management

STAT 621 (0.5 cu)

Marketing Management:
Program Design

MKTG 621 (0.5 cu)

Competitive Strategy
MGMT 654 (0.5 cu)

Decision Models
and Uncertainty

OPIM 621 (0.5 cu)

Management of
People at Work

MGMT 621 (0.5 cu)

Ethics and Responsibility†

LGST 652 (0.25 cu)

Operations Management
Quality & Productivity
OPIM 631 (0.5 cu)

Governmental & Legal
Environment of Business

LGST/BPUB 621 (0.5 cu)

Global Strategic
Management

MGMT 655 (0.5 cu)

Operations Management:
Supply Chain Management

OPIM 632 (0.5 cu)

Marketing Management:
Strategy

MKTG 622 (0.5 cu)

Management
Communication†

WHCP 653 (0.25 cu)

Management
Communication†

WHCP 653 (0.25 cu)

Management
Communication†

WHCP 653 (0.25 cu)

Electives (5.0 cu) Electives (5.0 cu)

Managerial Economics
MGEC 621 (0.5 cu)

Corporate Finance
FNCE 621 (0.5 cu)

OR

Managerial Accounting
ACCT 622 (0.5 cu)
(if not taken in the Fall)

Corporate Finance
FNCE 601 (1.0 cu)

Corporate Finance
FNCE 601 (1.0 cu)

Macroeconomics and the Global Economic Environment
FNCE 602 (1.0 cu)

Financial Accounting
ACCT 621 (0.5 cu)

Financial Accounting
ACCT 620 (1.0 cu)

Managerial Accounting
ACCT 622 (0.5 cu)

OR

OR

P

R

E

-

T

E

R

M

M

G

M

T

6

5

2

†

*

Fall 1st Year Spring
AUGUST 1ST QUARTER 2ND QUARTER 3RD QUARTER 4TH QUARTER

2nd Year
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* †MGMT 652 is a 0.5 cu course that is taught in the week preceding Labor Day Weekend in an intense team-based simulation.
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auction during which you make course selections. You will
receive details about the auction process upon your arrival on
campus. You will also find information about the auction on
the MBA Program website.

Last Day to Drop Classes
As described in the MBA Bulletins, the course registration
process comes to an end with the last round of the auction.
Course instructors must approve any changes to enrollment
after that. Each term, the MBA Program Office will announce
the last dates on which full- or half-semester courses may be
dropped. Students may receive a "W" on the transcript for
certain courses dropped outside the auction registration system.
The last date to drop any non-Wharton courses is listed in the
University timetable for that term (or available online through
the Registrar's website).

Auditing
On the fourth day after the auction closes, you may register to
audit Wharton electives if the class closed with seats available
and the instructor gives permission. Availability is on a first-
come, first-served basis and is open to Wharton and non-
Wharton students. If you elect to audit a course, you may not
later enroll in it for credit, either in that or any subsequent
term; if you elect the course on a graded basis, you may not
later enroll in it as an auditor in that or any subsequent term.
Audited courses are noted on the transcript and count toward
the 21 cu maximum course load but will not count towards the
19 cu graduation requirement. Audit permission forms are
available in the MBA Program Office and on the MBA
Program website.

MATERIALS

Required and optional materials for each course are typically out-
lined in that course's syllabus. Assigned textbooks will be avail-
able in the Penn Bookstore at the corner of 36th and Walnut
Streets. Many courses also require coursepacks, which are sold by
Wharton Reprographics, 400 Steinberg Hall-Dietrich Hall or are
available through an online service.

For some courses, professors put material on reserve at the
reserve desk in Lippincott Library. In addition, instructors often
use webCafé (an online course delivery system) to provide other
required and optional reading assignments.

ACADEMIC ADVISING

The advising staff in the MBA Program Office will help you
construct an individual program and make informed choices
about majors and courses. The office also guides you through
the registration process and curriculum requirements by means
of periodic communications (such as the MBA Bulletins and
weekly email messages), information sessions, and individual
advising sessions. You can make an appointment with an aca-
demic advisor by coming to the MBA Program Office, 300 Jon
M. Huntsman Hall, by calling 215.898.7604, or by emailing
us at: mbaprogram@wharton.upenn.edu.

Faculty Advisors
Academic advice is also available through each of the academic
departments. The departments have MBA faculty advisors who
give advice about majors and course planning. The list of MBA
faculty advisors for 2009-2010 appears on the following pages
listing major requirements and on the inside back cover of this
Guide. We also encourage you to consult any faculty member
for advice.

Tutoring
Faculty members and course teaching assistants are available
for course-related assistance during their office hours. Many
students also get a great deal of help in learning specific subjects
from fellow classmates or doctoral students who have more
background in these areas. Should you need more individual-
ized assistance with a specific subject, the MBA Program Office
offers a web-based service, Tutor@Wharton, to match students
with peer tutors. This service is available through the MBA
Program Office website.

Course/Faculty Evaluations
At the end of each course, you will evaluate the course and its
instructor. The results of these evaluations are used for faculty
compensation, promotion and tenure decisions, and future
course assignments. Due to the importance of these evaluations
for both faculty and students, we urge you to take this process
very seriously each semester. Summary results for elective courses
are also posted on the MBA Program Office website and the auc-
tion interface to help you during the course selection process.

SUMMER SESSIONS

There are two six-week sessions offered each summer. The first
session begins after Spring final exams and runs through June.
The second session begins in early July and runs through mid-
August. You should be aware that Wharton offers relatively few
courses in the summer sessions and financial aid is not available
for summer studies. Summer study may also interfere with
holding a summer job, which is a valuable part of the MBA
experience. In early April, the MBA Program Office will post
the list of courses that will be offered. You may register for
summer courses during the Advance Registration period in
the Spring semester (these dates are posted on the University
Registrar and the MBA Program Office website). Summer ses-
sions are not available to students who have graduated in the
previous May, even if the credit units would fall within the 21
credit units allowed under tuition rules.

INTERNATIONAL PROGRAMS

Global Immersion Program
The Global Immersion Program exposes students to a region of
the world via a two- to four-week immersion experience during
winter or spring breaks or during the weeks immediately fol-
lowing the Spring semester final exams. Programs have recently
been offered in Africa, India, China, South America, and
Southeast Asia. The program offers students the opportunity
to learn about a foreign business environment through academic
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lectures and visits with corporate leaders and government officials.
Weekly classroom sessions at Wharton prior to immersion pre-
pare you for the immersion experience. A research paper is due
following the travel portion of the immersion. An additional
fee is required over and above the normal tuition fee. A more
detailed course description is available on the MBA Program
Office website under the International Opportunities link.

Global Consulting Practicum
The Global Consulting Practicum (MKTG 890) is a consult-
ing organization embedded in Wharton. It is designed to
bridge the academic curriculum and international business
worlds as teams execute marketing and strategy engagements
for fee-paying clients. Each team is comprised of 5 Wharton
MBA students and 5 students from other leading international
business schools in Chile, China, India, Israel, Peru, Spain, and
Taiwan. GCP is the first and only 1.5 credit unit course at
Wharton, offering a cross-functional learning experience in
Quarters 2, 3, and 4 to first-year students and serves as a cap-
stone course for second-year students. GCP is open to full-time
MBA students and Executive MBA students alike. The teams
are supported by faculty and teaching assistants from manage-
ment consulting and broader industries. The teams also tap
into Wharton alumni and GCP friends at major consulting
firms and brand-leading companies. Together, they consult for
senior managers of international companies who want to enter
or improve their position in the North American market.
Throughout the course, students research, analyze and develop
detailed strategic and tactical plans to meet their clients' goals.
Each student travels to their client's home country, at no cost
to the student, for one week over Winter Break to work with
the client and partner team. Students collaborate with senior
managers to determine the scope of the work to be done. GCP
does not use the auction method; students apply to get into the
course. To learn more visit: www.whartongcp.org.

International Exchange Programs
Students enrolled in the MBA Program have the option of
applying to spend a semester or, in some cases, a half-semester at
an exchange school in one of 15 countries. Exchange schools are
located in Australia, Brazil, China, England, France, India, Israel,
Italy, Japan, the Netherlands, the Philippines, Singapore, Spain,
Sweden and Thailand. During the exchange periods, which may
be the Summer, Fall, or Spring, students earn elective credits.
These credits may not count toward core requirements, which
must be completed before going on exchange. Those students
wishing to count exchange credits towards completion of
requirements for a major must obtain written departmental
approval before the exchange program begins. Information
sessions about the international exchange program are held each
Pre-Term, Fall semester, and Spring semester. Applications for
the limited number of slots are submitted in mid-March for fall
semester exchanges, in late-October for spring and summer
exchanges, and mid-February for summer exchanges (round
two). Selection and designation of exchange participants is

completed approximately two weeks after the application dead-
line and will be based on an essay submission, academic per-
formance, and conduct becoming a representative of Wharton.
Further information is available on the MBA Program Office
website under the International Opportunities link.

DUAL-DEGREE PROGRAMS

The University of Pennsylvania has excellent graduate programs
outside of business and makes it possible for students with inter-
disciplinary interests to work toward two degrees simultaneous-
ly. Students enrolled in an approved dual-degree program can
count up to four credit units of courses from the other program
towards the MBA degree (an arrangement usually reciprocated
by the other program). This arrangement applies to approved
dual-degree programs only.

For each of the designated dual-degree programs, students
must satisfy independent admission requirements of both the
Wharton School and the other school involved. This means that
the appropriate standardized tests, such as the LSAT or GRE, a
completed application form, transcript, and recommendations,
must be sent to the other school. Exception: MBA/MA
(Lauder) is a joint program and thus MBA/MA (Lauder) stu-
dents apply using the joint application and are admitted to the
joint program. The approved joint and dual degree programs
available include the MBA/MA programs with the Lauder
Institute of Management and International Studies, and with
Johns Hopkins University's Nitze School of Advanced
International Studies, and the John F. Kennedy School of
Government at Harvard University as well as dual-degree pro-
grams with the University's schools of Engineering [MBA/MSE
(Engineering), MBA/MB (Biotechnology)], Law (MBA/JD),
Medical Sciences (MBA/MD, MBA/DMD, MBA/VMD),
Nursing (MBA/MSN, MBA/PhD), Design [MBA/MArch
(Architecture), MBA/MLA (Landscape Architecture),
MBA/MCP (City Planning) and MBA/MHP (Historic
Preservation)], Arts and Sciences [MBA/MES (Environmental
Studies)] and Social Policy and Practice (MBA/MSW,
MBA/DSW).

Generally, candidates should apply simultaneously to
both components of the dual-degree program, since credits
earned in the first degree prior to matriculation do not count
toward the second degree. Students should contact the appropri-
ate admissions offices and Wharton's MBA Program Office for
more information.

All dual degree students are expected to schedule a meet-
ing with the dual degree advisor in the MBA Program Office
annually to review their course plan, including any core course
waiver possibilities, credit limits, and financial implications.
Questions about any impact the dual degree program may have
on one's financial aid package can be directed to the MBA
Admissions and Financial Aid Office. Additionally, be certain to
read the dual-degree information in the Financial Information
section (see "Tuition Billing, Rebates, and Surcharges").
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The Graduate Division recognizes superior academic achieve-
ment, and requires that students meet certain minimum per-
formance standards in order to continue in the program. All stu-
dents should also be aware of the MBA Code of Ethics that sets
norms of acceptable behavior in satisfying course requirements
(see front cover of the MBA Resourse Guide).

GRADING SYSTEM

1. Wharton’s MBA courses are graded on a traditional letter
grade system of A through F, with + and - distinctions. The
letter grades carry the usual point values A=4, B=3, C=2,
D=1, F=0. The +’s and –’s trisect the interval between full
letter grades; i.e., a ‘+’ grade will be 0.33 above the full grade
value and a ‘–’ grade 0.33 below. A+’s are allowed but still
carry a 4.0 point value, a University of Pennsylvania policy.

2. For MBA classes with an MBA enrollment of 20 or more at
the conclusion of the course, the Class MBA Grade Point
Average (CMGPA) may not exceed 3.33. This upper limit
CMGPA is raised by 0.04 for every enrollment count below
20. CMGPA is defined as the average point value of the
grades assigned to all MBA students in a class who are gov-
erned by this grading system.

3. Faculty are required to notify the MBA Program Office of all
students whose performance falls in the lowest 10% (LT) of
their Wharton classes when total enrollment is greater than or
equal to 20. Students who are consistently in the lowest 10%
of their Wharton courses may be subject to academic disci-
pline. See the section on Academic Performance Standards.

4. While the grades A+ through D- are relative performance
indicators (i.e., they depend on how other students in the
class perform), the F grade is based on an absolute perform-
ance standard in every course.

5. The F grade does not earn credit toward graduation and
when students receive it in a core course, they are required to
re-enroll in the course and obtain a passing grade in order to
graduate unless an alternate remedy is deemed appropriate by
the faculty member. The courses in which students receive F
grades are counted toward the maximum course load for
tuition purposes and F grades remain on the transcript.

6. Pass/Fail Option: Each student may take up to one elective
credit unit on a Pass/Fail basis each semester. Pass grades will
be excluded from individual GPA calculations. Fail grades
will be included. Pass grades are not eligible for LT designa-
tions, but Fail grades are. The Pass/Fail option does not
supersede departmental requirements for majors. [Please note
that courses which may only be taken on a Pass/Fail basis,
such as MGMT 656 (GIP) and MGMT 891 (CPT), do not
count toward the one credit unit limit for Pass/Fail courses.]

7. Students who withdraw from courses after the semester has
begun may receive a grade of “Withdrawn” (W). The final

decision on awarding a “W” rests with both the course
instructor and the MBA Program Office. This grade is not
included in the calculation of the GPA (see Academic
Honors). Courses in which students receive a “W” after
the drop deadline count towards the 21 cu maximum
course load.

8. Re-grade requests: Students who believe that there are errors
in the grading of an assignment, exam, or any other course
component may request that their instructor re-grade that
component. These requests should be made as soon as possi-
ble and must comply with the requirements and time limits
set by the course instructor. Students should be aware that,
because of the CMGPA limit and the LT requirement, a
change in one student's grade or LT status can affect another
student's grade or LT status.

WHARTON GRADE DISCLOSURE POLICY

The Wharton School policy on grade disclosure states:

“Wharton students are free to disclose any aspect of their
own academic transcripts to prospective employers or any
other interested parties, and are encouraged to do so. Such
disclosure is a legal right and it is Wharton policy to pro-
tect this right. Prospective employers are free to request
from students any aspect of their academic transcripts.”

COURSE ATTENDANCE

Learning is a collaborative process. Wharton students are admit-
ted in part because of the experiences they bring to the commu-
nity and what they can add to class discussions. As such, atten-
dance is an important aspect of the Wharton commitment.
Absences are only appropriate in cases of personal
emergency. In addition, late arrival is disruptive to the learning
environment and promptness is expected. Most courses meet
twice a week during the day. Normally there are no MBA classes
scheduled on Friday or in the evenings, but there are exceptions.
Please make note of the start of the term and the end of the
exam period as you make travel plans for the periods between
terms.

Faculty are the final arbiters of who enters and remains
in their classes. If a student’s in-class performance has become
disruptive to the class as a whole, the instructor can request that
the MBA Program Office remove a student from the course ros-
ter. Faculty may also have attendance requirements. Some may
require attendance in the first few classes as a necessary con-
dition of enrollment in the course regardless of the student’s
status in the course registration auction. Some faculty may also
require attendance in a minimum number of sessions to remain
enrolled in the course. It is the student’s responsibility to find
out in advance if the course has such a requirement.

Most professors choose to base part of your course grade
on attendance or participation and have a limit on the number
of classes you may miss. If you find it necessary to miss a class
or turn in written work late, you should seek permission from
the instructor in advance. In case of illness, the professor may
require a letter of confirmation from Student Health Services.
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If you find yourself in a conflict due to your career search or
recruiting activity, you should work with the MBA Career
Management Office to find a resolution. Employers are
prohibited from requiring recruiting-related activities (e.g., inter-
views, events or travel) that conflict with a student’s academic
commitments. An employer’s inflexibility on this issue is consid-
ered a violation of Wharton’s recruiting policies.

EXAMINATION POLICIES

Examinations (including both midterms and finals) in
Wharton courses are governed by the University policies on
examinations which are published periodically in the University
Almanac and can also be found in the University Pennbook.
You should be aware that examinations are given on Fridays
and evenings, including Thursday evenings, and you should
check the examination calendar carefully.

If you have documentable special circumstances such as
time conflicts between multiple exams, illness, or grave person-
al difficulties such as a death in the family, you should petition
the MBA Program Office, which will work with the faculty in
appropriate cases to find a resolution. The MBA Program
Office will require documentation of your conflict as a matter
of course. See the University website (Pennbook) for policies
covering absences resulting from religious observances. You
should never approach your instructors with requests to
reschedule exams or to make special accommodations.

If you find yourself with a conflict due to your career
search or recruiting activity, you should work with the MBA
Career Management Office to find a resolution. Employers
cannot require a student, as a condition of his or her employ-
ment candidacy, to participate in recruiting-related activities at
a time that conflicts with his or her academic schedule. An
employer’s inflexibility on this issue is considered a violation of
Wharton’s recruiting policies. A time conflict due to a job
interview, a career pursuit or travel is not an appropriate rea-
son to request accommodation on an academic commitment.

ACADEMIC PERFORMANCE STANDARDS

Minimum academic standards are maintained in the following
manner:
(a) Probation. Students who receive two grades of F in any

grading period shall be placed on probation and warned of
poor academic performance.

(b) Dismissal. Any of the following three academic conditions
will lead to dismissal from the MBA program: (1) receiving
three grades of F in any grading period or in any two con-
tiguous* grading periods; (2) receiving two subsequent
grades of F after being placed on academic probation; or

(3) accumulating five credit units of the sum of lowest 10%
(LT) indicators and F grades that did not carry an LT in the first
year or eight credit units of the said sum during the program.

(c) Warnings. Students receiving two credit units of LT’s (and F
grades that did not carry an LT) at the end of the first semes-
ter, four credit units at the end of the second semester and five
credit units at the end of the third semester will be warned by
letter of poor academic performance and will be expected to
seek academic counseling.

(d) Incompletes. Grades of Incomplete are given at the discretion of
the instructor when, on the basis of work completed, the stu-
dent is doing passing work, but some requirement of the course
(e.g., exam or paper) is not completed. All Incomplete grades
not removed from a student’s record by the end of the first three
weeks in the following regular semester shall be converted auto-
matically to F. For example, Incompletes earned in the Spring
semester must be removed by the end of the first three weeks of
the Summer semester. Grades of Incomplete are changed to
permanent grades by the instructor, who submits a change-of-
grade upon completion of course requirements. Degrees are
awarded in May, August, and December. In order to be award-
ed a degree, a student must complete all requirements by the
last day of the preceding final examination period.

(e) Students who finish any semester with grades of Incomplete
shall have each Incomplete be considered as one-half of an F
grade for academic standards purposes.

(f) For the purpose of paragraphs (a) and (b) above, any
Incomplete grade automatically converted to F will be pre-
sumed to be an F earned in the semester the student was regis-
tered for the course. This could cause a student to be retroac-
tively placed on probation or be dismissed from the program.

(g) A student who is dismissed from the program for academics or
other reasons may appeal the decision by writing to the Chair
of the MBA Executive Committee within seven days of receiv-
ing the dismissal letter. Upon receipt of the request, the com-
mittee will convene a hearing and give the student seven days
advance notice. The student may appear in person or submit a
written appeal. If the student wishes to appear, but cannot, the
hearing will still be held. All Committee decisions are final.
There is no further appellate body.

(h) Students are considered to be in their first year for purposes
of academic standards through the end of their first two full-
time semesters in the MBA program. Lauder students are con-
sidered to be in their first year through the end of their first
three full-time semesters, which includes their first summer
term and the subsequent two semesters of full-time residency.

(i) The two summer sessions combined shall be considered as one
semester (regardless of whether one or two sessions are attend-
ed) for the above purposes of probation or dismissal.

(j) Except when an error is made, only those grades initially
reported by instructors will be considered in determining
whether a student is subject to probation or dismissal.
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*Contiguous grading periods are those that are immediately adjacent to each
other. For instance, the contiguous grading period for a full semester course
would be the full semester immediately succeeding (e.g., spring follows fall; fall
follows spring). The contiguous grading period for a half semester course would
be the half semester immediately succeeding (e.g., Q2 is contiguous to Q1 and
Q3 is contiguous to Q2; however, Q3 is not contiguous with Q1). In addition
Q3 is contiguous to the fall semester. Q4 would not be contiguous to the prior
fall semester, but would be contiguous to the following fall semester.



ACADEMIC HONORS

The Graduate Division recognizes outstanding academic per-
formance in the MBA Program in several different ways.
Academic honors are determined on the basis of the Grade
Point Average (GPA) during the fall and spring semesters (sum-
mer courses are excluded from consideration for honors, with
the exception of MGMT654 and MGMT655). The GPA is
determined by assigning the following numerical weights to the
letter grades received in Wharton MBA courses: A=4 points,
B=3 points, C=2 points, D=1 point, and F=0 points, with +
(plus) increasing the full grade value by .33 and – (minus)
decreasing the full grade value by .33. A+’s carry a 4.0 point
value, a University of Pennsylvania policy.

Courses outside the Wharton MBA program are not
included in the GPA computation. Courses taken on a
Pass/Fail basis are not included in the GPA calculations unless a
Fail grade is earned. Thus, the GPA reflected on the transcript
may not be the one used to compute academic honors as the
transcript GPA reflects all coursework taken at the University
of Pennsylvania. Further information on academic honors can
be found on the MBA Program website under the Academic
Performance tab.
1. Director’s List: The Director’s List is compiled and pub-

lished each semester to recognize superior academic per-
formance in that semester and is awarded to students who
rank in the top 10% of their class based on their GPA for
the semester. Eligibility for Director’s List requires that the
student take at least 4.5 credit units in the first semester
and at least 4 credit units in each subsequent semester, 3 cu
of which must be from Wharton courses taken for credit
on a graded basis.

2. First-Year Honors: Students ranking in the top 20% of their
class at the conclusion of the first-year will be awarded
First-Year Honors. The ranking for First-Year Honors is
based on the cumulative GPA during the first year and
requires that students take at least 9 credit units during the
fall and spring semesters.

3. Isik Inselbag Scholarship: To be eligible for the Isik Inselbag
Scholarship, a grant of $7,500, a student must have a first-
year GPA that places him or her among the top students in
the class. In addition, the Inselbag Scholar must exemplify
the spirit of Wharton through leadership, teamwork, schol-
arship, and service, as determined by the Vice Dean of the
Graduate Division with inputs from the faculty and
Graduate Division directors. Professor Inselbag, for whom
the scholarship is named, served as Vice Dean and Director
of the Graduate Division during 1992-95 and taught in the
Finance Department for over twenty years.

4. Ford Fellowship: The student (or students, in the case of a
tie) who achieves the highest academic performance during
the first-year of the MBA program is awarded the Ford
Fellowship, a grant of $10,000. Academic performance for
the Ford Fellowship is measured by the GPA during the
first year and requires that the student take at least 9 credit
units during the first year.

5. Graduation with Honors: Students who rank in the top
20% of their class at graduation are awarded Graduation
with Honors. The ranking for Graduation with Honors is
based on the cumulative GPA earned during the program.

6. Palmer Scholars: Students graduating in the top 5% percent
of the class are designated Palmer Scholars. Class rank is
based on the student’s cumulative GPA earned during their
two years at Wharton.

Students with any F grades are ineligible for academic honors. For
the Director’s List, this applies only to the semester under considera-
tion. The University notes all honors on the official transcript.

LEAVES OF ABSENCE

If you need to interrupt the normal two-year course of study
in the MBA Program, you must request a leave of absence by
writing a letter to the Director of the MBA Program stating the
reason for the request and the length of the expected absence.
Depending on the circumstances, a leave of absence may be
granted for up to one year. The Graduate Division only grants
leaves to students in good academic standing. The Division
handles requests for extension of the leave on a case-by-case
basis. The maximum total duration for a leave of absence from
the MBA Program is five years.

TRANSCRIPTS

You may obtain copies of your transcripts by completing a
Transcript Request Form which is available at the Registrar’s
Office or by submitting a request in writing to:

Office of the University Registrar
University of Pennsylvania
221 Franklin Building
3451 Walnut Street
Philadelphia, PA 19104-6291
Telephone Number: 215.898.6411
www.upenn.edu/registrar/

You can also order transcripts online. The charge for official
copies is $10.00 per copy; allow 2-3 working days for process-
ing. Same day service costs $15.00. There are additional costs
for express shipping. All students can review their unofficial
transcripts in Penn InTouch.

Transcript requests by email, fax or phone are not accept-
ed. The University will not release transcripts and/or grades if
you have not fulfilled all financial obligations to the University.

Academic transcripts from your undergraduate programs,
which were submitted for admission to Wharton, become a
part of your permanent academic record and are not returned.
For additional information about transcripts, see the registrar
on the University website.
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firms, cooperation strategies, managing under uncertainty,
asymmetric information, auctions, and externalities will be cov-
ered. The course will concentrate on the way that microeco-
nomics may be utilized to enhance decision making within the
manager’s organization. The student will develop an under-
standing of the economic environment in which the firm oper-
ates and how to think strategically within it. Students who have
earned an A or better in an intermediate microeconomics,
managerial economics, or industrial organization course in the
last seven years may request a waiver by credentials. Others
who have taken a large number of economics courses are
encouraged to take the waiver exam.
Format: Classroom lectures and discussion, midterm quiz, final
examination, and homework problems.
Prerequisites: MGEC 603 (the August review of basic micro-
economic theory) or equivalent. Please note: The material
covered in MGEC 603 will not be covered again in MGEC
621 and the last two lectures of MGEC 603 (price discrimi-
nation and bundling) will be considered as MGEC 621
material. Students taking MGEC 621 will be expected to be pro-
ficient with the material covered in MGEC 603. MGEC 621
assumes completion of Wharton math requirements (as covered
in August). Students waiving MGEC 621 are responsible for its
contents as they pertain to other core and elective courses.

MGMT 621 (.5 cu)
Management of People at Work
Description: Work is a dominant theme in the lives of most
people. The way people are managed at work affects the quality
of their lives as individuals, the effectiveness of organizations,
and the competitiveness of nations. The material in this course
develops some of the basic themes associated with managing
people. In many cases, these themes make use of basic concepts
that transcend the work place, such as the psychology of indi-
vidual behavior or of work groups. The basic issues associated
with managing employees include issues associated with moti-
vation and job satisfaction, the design of jobs and employee
empowerment, group behavior and teamwork (including
arrangements such as quality of work life programs), and lead-
ership. The course concludes with a discussion of alternative
models or systems of managing employees – for example, the
dominant Japanese employment system as contrasted with
traditional U.S. practices.
Format: Cases, exercises and other materials that provide an
employment context for these concepts, class attendance and
participation in discussions.
Prerequisites: None.

MGMT 654 (.5 cu)
Competitive Strategy
Description: This course focuses on the competitive strategy of
the firm, examining issues central to firms’ long- and short-
term competitive position. The course develops a set of analyti-
cal frameworks that enable students to explain performance dif-
ferences among firms and that provide a structure for strategic
decisions to enhance firms’ future competitive positions. The
first module of the course analyzes strategy at the business unit

level, introducing tools of industry analysis and competitive
positioning. The later part of the course considers corporate
strategy, examining the economic logic for firms to diversify
across businesses and for vertical integration decisions across
stages of the industry value chain.
Format: Participation in class discussions, case assignments and
a final exam.
Prerequisites: None.

MGMT 655 (.5 cu)
Global Strategic Management
Description: This course deals with the strategic and organiza-
tional management of multinational corporations (MNCs), focus-
ing on the creation of competitive advantage in a global context.
Format: The class will include lectures and class discussions -
class participation, some form of midterm exam or reaction
paper, and final exam.

MKTG 621 (.5 cu)
Marketing Management: Program Design
Description: This course addresses the management challenge
of designing and implementing the best combination of mar-
keting variables to carry out a firm’s strategy in its target mar-
kets. Specifically, this course seeks to develop the student’s skills
in applying the analytic perspectives and concepts of marketing
to such decisions as segmentation and targeting, branding, pric-
ing, distribution and promotion. The goal is to understand
how the firm can benefit by creating and delivering value to its
customers and stakeholders. The course uses lectures and case
discussions, case write-ups, student presentations, occasional
guest speakers, and a comprehensive final examination to
achieve these objectives.
Format: Case analyses, lecture, class discussion, and final exam.
Prerequisites: None.

MKTG 622 (.5 cu)
Marketing Management: Strategy
Description: In common with Marketing 621, the primary
objective of this course is to introduce the student to the concepts
and theories underlying marketing decision making. Marketing
622 builds upon Marketing 621 with a stronger emphasis on the
strategic considerations that drive and integrate the decisions
made for each element of the marketing mix. Principal topics
include resource allocation, market entry/exit decisions, and com-
petitive analysis. In addition to a mix of cases and lectures, the
course relies on a comprehensive computer simulation game that
helps highlight these issues and provides the class with a rich set
of realistic examples for discussion and analysis. This game allows
students to appreciate the real power and value of marketing con-
cepts, develop a disciplined approach to the analysis of marketing
situations, and to further enhance their abilities to communicate
and interact with peers in solving problems.
Format: A computer simulation, case studies, lectures, and
assigned readings are used. Much of the grade is based on the
computer simulation (i.e., team performance and strategy
reports). Class participation and a final exam play significant roles.
Prerequisites: MKTG 621.
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OPIM 621 (.5 cu)
Decision Models and Uncertainty
Description: The applicability and use of management science
models have increased dramatically in recent years due to the
extraordinary improvements in computer, information, and com-
munication technologies. Personal computers and friendly inter-
faces have become effective “delivery vehicles” for powerful deci-
sion models that were once the exclusive province of experts. This
core course in management science has a twofold purpose. First, it
seeks to introduce simple models and ideas that provide powerful
(and oftentimes surprising) qualitative insights about a large spec-
trum of managerial problems. Its main topics include linear and
integer programming, decision making under uncertainty, and
simulation. Second, it aims to give a feeling for the kinds of prob-
lems that can be tackled quantitatively, the methods and software
available for doing so and the difficulties involved in gathering the
relevant data. The emphasis is on models that are widely used in
diverse industries and functional area, including finance, opera-
tions, accounting and marketing.
Format: Lecture and discussion, with occasional case studies
and problem assignments (including several using computer
packages).
Requirements: Final exam, case projects, problem assignments.
Materials: Custom book, website.

OPIM 631 (.5 cu)
Operations Management: Quality and Productivity
Description: This course emphasizes processes. A process is a set
of interrelated work activities characterized by specific inputs and
value-adding tasks that produce specific outputs. In the first part
of the course we will see examples of a number of processes and
learn how to describe a process with a flow diagram. We will also
learn to measure key process parameters like capacity and lead
time, and to improve a process through approaches like finding
and removing bottlenecks or better division of the work among
the people involved in the process. The second part of the course
focuses on process improvement and will examine some classic
ideas in quality management as well as recent ideas about restruc-
turing processes for increased performance.
Format: Lectures, cases, class discussions. Grading is based on a
final exam, a take-home exam, and class participation.

OPIM 632 (.5 cu)
Operations Management: Supply Chain
Management
Description: Matching supply with demand is a primary chal-
lenge for a firm: excess supply is too costly, inadequate supply
irritates customers. Matching supply to demand is easiest when
a firm has a flexible supply process, but flexibility is generally
expensive. In this course we will learn (1) how to assess the
appropriate level of supply flexibility for a given industry and
(2) explore strategies for economically increasing a firm’s supply
flexibility. While tactical models and decisions are part of this
course, the emphasis is on the qualitative insights needed by
general managers or management consultants.We will demon-
strate that companies can use (and have used) the principles
from this course to significantly enhance their competitiveness.

STAT 621 (.5 cu)
Statistical Analysis for Management
Description: This course explores the use of the key statistical
methodology known as regression analysis in solving business
problems. Regression analysis permeates most of applied statis-
tics. This course considers the application of regression in vari-
ous contexts, such as the prediction of future sales and the
response of the market to price changes. The use of regression
diagnostics and various graphical displays supplement the basic
numerical summaries and provides insight into the validity of
the models. Specific important topics covered include least
squares estimation, residuals and outliers, tests and confidence
intervals, correlation and autocorrelation, collinearity, and ran-
domization. The presentation relies upon computer software
for most of the needed calculations, and the resulting style
focuses on construction of models, interpretation of results,
and critical evaluation of assumptions.
Format: Lecture and discussion, assigned and graded individual
and group exercises, data analysis project, and a final exam.
Prerequisite: In addition to basic mathematical skills (algebra
and calculus), students beginning this course should be familiar
with random variation and outliers, the normal probability
model, confidence intervals and hypothesis tests, p-values, and
univariate data displays such as histograms and normal plots.
(Content of STAT 603)

WHCP 653 (.25 cu)
Management Communication
(cannot be waived)
Description: WHCP 653 is designed to prepare business leaders
for the communication challenges of the workplace. It enables
students to develop and demonstrate effective, business oriented,
verbal communication skills. This course is required of all first
year MBA students, and meets once a week for six weeks. WHCP
653 enables each student to improve his/her oral presentation
skills, regardless of current skill level. Students may select from
one of two course offerings: the basic communication course or a
course designed specifically for non-native English speaking stu-
dents. Communication topics covered in both courses include:
persuasion, organization and delivery of speeches, defending one’s
view before adversarial audiences, impromptu and prepared
speeches, effective use of PowerPoint, visual display of data, and
dealing effectively with the media. Each student will learn success-
ful communication strategies, and gain confidence using these
strategies. Students have the opportunity to receive instructor and
peer feedback in the classroom, as well as one-on-one feedback
and coaching from instructors and second year Wharton-
Omnicom Communication Fellows. The small class size - maxi-
mum of nine students per section – allows each student to present
five taped speeches. The course is offered in Quarters 1-4.
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MGMT 656 (.5 cu)
Global Immersion Program
Description: The Wharton Global Immersion Program (GIP)
is an optional half-credit elective that provides first-year MBA
students with an in-depth exposure to international business
practices and first-hand insights into a foreign culture. The
course will be divided into several sections each of which
examines a different global market. In 2009, programs were
offered in Greater China, Southeast Asia, South America and
India. Each section was limited to 35-40 first year MBA
students. In previous years quarter-credit GIPs have been
offered in India and Africa.

The course design features three on-campus lectures by a
faculty area specialist which provide introductory background
material on the history, culture, and business environment of
the region. Additional on-campus meeting requirements
include orientation and pre-departure meetings, and a health
and safety seminar. A two- to four-week immersion experience
follows in the region of study following spring term final
examinations, or, in the case of a Winter Break GIP, following
fall term final examinations. Written assignments include a
company profile prior to the immersion, company visit
summary during the immersion, and a final research paper due
following the immersion.

The overall objectives of the program are to provide an
understanding of the region’s cultural, historical, social,
political, and business environments and to achieve a working
knowledge of its business practices through direct interaction
with managers, workers, and government officials.

The Global Immersion Program consists of three main
components:

1. On-campus preparation sessions and lectures
2. In-country lectures and company visits
3. Written Paper

Each component is designed to provide an in-depth
understanding of how business is conducted in a
significant global economy.

Format: Lectures, small group discussions, overseas study tour.
Requirements: Attendance at lectures and study tour visits,
readings, active participation, written assignments, final paper
and oral presentations.
Grading: Pass-Fail.

Please note: Before scheduling classes, check with the department to
determine the availability of courses for the upcoming semester or
visit the Accounting website at http://accounting.wharton.upenn.edu.

The Accounting major helps students acquire the skills to meas-
ure and communicate an organization’s economic activities.

Accounting is the formal system of collecting, organizing,
and reporting the financial data used to make economic deci-
sions. The data shed light on current financial status and liquid-
ity, as well as past profitability and funds-generating capability.
Its users include corporate shareholders, lenders, management,
employees, research organizations, and taxing and regulatory
agencies.

Many different types of economic decisions require
accounting data. One major use of accounting data is to inform
outsiders (interested people who do not have direct access to
corporate records) of the firm’s economic status and progress. By
contrast, the firm’s management requires data that will aid in
controlling operations and evaluating performance. Outside
agencies often collect accounting data for tax collection and
other social and economic policy purposes.

The accounting major at the Wharton School focuses on
the user of accounting data. Most courses in the department
stress concepts, procedures and applications with a view to the
student understanding how accounting information is generat-
ed and its reliability in analysis. Most accounting majors are
preparing for careers in which accounting data are used exten-
sively. The department’s flexible curriculum also allows interested
students to take the required courses toward certification as a
CPA (certified public accountant) or CMA (chartered manage-
ment accountant). As the specific course requirements for these
certificates vary from state to state and usually exceed the mini-
mum requirements for a Wharton MBA major, students who
seek professional certification should seek the advice of the
Accounting Department adviser as early as possible to plan
their programs.

Requirements for the Accounting Major:
The specific courses that are required for an accounting major
are designated by the department and cannot include the intro-
ductory core courses, ACCT 620/621 and ACCT 622.

Each accounting major is required to take one course in
financial accounting (currently ACCT 742). In addition, a
major is required to take three additional credit units from all
of the graduate courses offered by the department. Courses
taken to satisfy the accounting major cannot be taken on a
pass/fail basis.

From time to time an individual student wishes to
pursue a course of study that extends beyond the coursework
offered by the department. In that case, the student will elect
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an independent study course. A maximum of one credit unit of
independent study may be counted toward the accounting
major, but only when both of the following conditions have
been satisfied:

1. The student has obtained the agreement of an Accounting
Department faculty member to supervise the independent
study.

2. Written approval of the department Chair is received,
indicating that the proposed project does represent: (1) a
quantity and quality of work equivalent to a full semester
inclass course, and (2) the subject matter is indeed
advanced work not covered in regularly scheduled
Accounting Department courses.

3. FNCE 728 cannot be presented for major credit in
addition to an independent study.

Summary Requirements for the Major:
Note: Core courses ACCT 620/621 and ACCT 622 do not count
toward the major, but are prerequisite to all other courses in the
department.
a) Required course:

ACCT 742 Problems in Financial Reporting
b) The equivalent of three credit units from the following:*

ACCT 705 Tax Planning and Administration **
ACCT 718 Auditing
ACCT 743 Accounting for Mergers, Acquisitions, and

Complex Financial Structures
ACCT 897 Taxes and Business Strategy
FNCE 728 Corporate Valuation

*Choose any three credit units from the list. As described above, under
approved circumstances, an independent study within the Accounting
Department may be substituted for one of the three course units.
**This course is the most relevant tax course the department offers for those
wishing to sit for the CPA exam.

Anyone planning to sit for the CPA Exam should take ACCT 743,
which covers about 20% of the Financial Accounting and
Reporting section of the Exam.

MBA Advisor: Brian Bushee (telephone: 215.898.4872;
email: bushee@wharton.upenn.edu)

ACCT 620
Financial Accounting
Description: See description in Core section.

ACCT 621 (.5 cu)
Financial Accounting
Description: See description in Core section.

ACCT 622 (.5 cu)
Fundamentals of Managerial Accounting
Description: See description in Core section.

ACCT 705
Tax Planning and Administration
Description: Presents an overview of the Federal tax raising
system and its impact on the planning and conduct of business
operations. Draws on the disciplines of business finance, public
finance, and accounting as they relate to taxation.
Format: Midterm and final.
Prerequisites: Accounting 620, 622.

ACCT 718
Auditing
Description: This course includes a consideration of the role of
the auditor, the organization of the accounting profession, and
the current audit environment. It introduces the student to gen-
erally accepted auditing standards, professional ethics, and legal
liability. A conceptual theory of auditing is discussed and practi-
cal examples of auditing techniques and work programs are used
to illustrate the application of the theory. The course also covers
the auditor’s reporting standards and uses case studies and pro-
fessional journal articles as bases for discussion and analysis.
Prerequisite: ACCT 620/621 or equivalent.

ACCT 742
Problems in Financial Reporting
Description: This intensive one-semester course focuses on
how to extract and interpret information in financial state-
ments. The course adopts a user perspective of accounting by
illustrating several specific accounting issues in a decision con-
text.
Format: Discussions, lectures on advanced topics, problems
and cases. Daily preparation of cases and reading assignments.
Comprehensive final exam. Some instructors may choose to
grade homework, class participation, and case write-ups
Prerequisites: ACCT 620/621 or waiver. ACCT 620/621
must have been completed; it cannot be taken concurrently
with ACCT 742.

ACCT 743
Accounting for Mergers, Acquisitions, and
Complex Financial Structures
Description: This class studies how complex financial struc-
tures account for their activities. Primary emphasis is on the
application of purchase accounting for mergers and acquisi-
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tions, the equity method for investments, and preparing and
interpreting consolidated financial statements. Other topics
covered include translations and remeasurements for nondo-
mestic investments, and earnings per share calculations for
complex financial structures. Tax considerations and acquisition
strategies are of only peripheral interest in this class, and stu-
dents who are concerned primarily with those topics are
advised to seek a different elective.
Format: Lectures and quizzes, class participation, and satisfac-
tory performance on quizzes.
Prerequisites: ACCT 620/621 or equivalent.

ACCT 897
Taxes and Business Strategy
Description: The objective of this course is to develop a frame-
work for understanding how taxes affect business decisions.
Traditional finance and strategy courses do not consider the
role of taxes. Similarly, traditional tax courses often ignore the
richness of the decision context in which tax factors operate.
The key themes of the framework – all parties, all taxes and all
costs – are applied to decision contexts, such as investments,
compensation, organizational form, regulated industries, finan-
cial instruments, tax-sheltered investments, mergers and acqui-
sitions, multinational, and multistate. The ultimate goal is to
provide a new approach to thinking about taxes (and all forms
of government intervention) that will be valuable even as laws
and governments change.
Format: Lecture and case discussions.
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Please note: Before scheduling classes, check with the department to
determine the availability of courses for the upcoming semester or
visit the Business and Public Policy website at
http://bpp.wharton.upenn.edu/index.shtml.

The Business and Public Policy major educates future business
leaders for their interactions with government. Government
influence on the conduct of business is pervasive. Whether a
firm is engaged in real estate development, bringing new prod-
ucts to market, developing new technologies, exporting prod-
ucts, addressing environmental issues, or providing infrastruc-
ture services, it will need to be familiar with the myriad of gov-
ernment regulations and standards that determine what it can
do, how it can do it, and where it can do it.

The major enables future public policy innovators in
consulting or public sector employment to formulate policy
with the best techniques offered by both private and public sec-
tor research. It helps future private managers to understand,
react to, and help form the public environment in which they
will operate.

The department’s courses focus on understanding the
implications for the business world of increased globalization;
technological change, such as the internet and e-commerce; the
increasing role of intellectual property rights; and the public
demand for greater government efficiency. These new develop-
ments have resulted in privatization, deregulation, and changes
in health, antitrust, and environmental policy – all of which
critically affect business interests.

The Business and Public Policy Department also partici-
pates in a cross-functional major in Environmental and Risk
Management.

Requirements for the Major
(Pass/fail elective courses cannot be counted toward
the major.)

a) BPUB 621 Government and Legal Environment of Business

b) Four additional credit units in business and public policy.
One of four credit units may be from an approved list of cours-
es in other departments of the Wharton School or in other
Schools of the University. Courses in health care, energy, the
environment, taxation, and international finance are some of
those that have been approved for the major in the past. An
advanced study project (BPUB 893) may be taken as one of
the four credit units.

MBA Advisor: Bruce Allen (telephone: 215.898.7696; email:
allen@wharton.upenn.edu)

BPUB/LGST 621 (.5 cu)
The Governmental and Legal Environment of
Business
Description: See description in Core section.

BPUB 664
Economics of Transportation
Description: This course is an introductory course designed to
familiarize the student with the subject matter of transporta-
tion. Expenditure in the transportation industry totals 11% of
the U.S. Gross National Product and transportation and other
supply chain expenditures in many firms are second only to
labor costs. While the industry has been substantially deregulat-
ed in the last 25 years, the transition to deregulation is not
complete and the legacy of the 100 years of regulation still
exists. In addition, the industry is unique in the sense that a
major portion of the major factor of production (its infrastruc-
ture) is publicly financed. These factors make the industry dif-
ferent from others and suggest different management policies.
Format: Classroom lectures and discussion, homework, paper,
and final exam.
Prerequisites: None, but microeconomics is helpful.

BPUB 720
Behavioral Economics and Prediction
and Betting Markets
Description: This class considers an intriguing – and growing
– set of non-traditional markets, including trading (or gam-
bling) on the outcome of sporting events, elections, political
risks, corporate outcomes, public policy and economic statis-
tics. We will explore these markets, drawing on insights from
economics and psychology, and highlighting the parallels
between these markets and other existing markets. We will
examine the potential uses of these markets in the business and
public policy domains. Importantly, the success of these mar-
kets depends on whether these markets yield efficient forecasts,
which in turn depends on factors such as market design, and
the biases exhibited by individual traders. We then turn to dis-
cussing recent advances in behavioral economics and attempt
to apply psychologically-grounded theories of information pro-
cessing to a particular set of prediction markets: sports betting.
Assessing potentially profitable trading strategies with a critical
eye, we will discuss not only investment opportunities, but
what these findings reveal about both human psychology and
the operation of markets.
Format: Lecture, class discussions and computer lab, participa-
tion, and research project.
Prerequisites: None.

BPUB/OPIM 761
Risk Analysis and Environmental Management
Description: This course is designed to introduce students to
the role of risk assessment, risk perception and risk management
in dealing with uncertain health, safety and environmental risks
including the threat of terrorism. It explores the role of decision
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Please note: Before scheduling classes, check with the department to
determine the availability of courses for the upcoming semester or
visit the Health Care Management website at:
http://hc.wharton.upenn.edu.

The Health Care Management major builds on the established
strength of the management core to provide expertise in the
unique elements and issues of the health care industry. The
manager’s role in health care organizations continues to grow
in importance, as the rapidly changing health care industry
becomes the nation’s second largest employer. A Wharton
health care major is unusually well-qualified to respond to the
many critical problems now faced by hospitals, government
agencies, group practices, pharmaceutical and biotechnology
firms, insurance and managed care organizations, and
consulting firms.

Health Care majors draw on a rich variety of elective
courses across the university, including courses in the behav-
ioral and applied social sciences, biomedical sciences, and social
policy. They also benefit from an interdisciplinary faculty based
in the business, medical, and nursing schools, together with
adjunct faculty from area health and science organizations. The
program is closely associated with the Leonard Davis Institute
of Health Economics (LDI), founded in 1967 to facilitate the
university’s activities and programs of research and education in
health services financing and delivery. LDI provides a geo-
graphic center and supporting staff, with faculty drawn from
schools and departments throughout the university.

The Health Care Management major differs from others
at Wharton in that: (1) students must choose the major at the
time of application to Wharton, and (2) it integrates academic
and professional development, helping students to obtain sum-
mer and permanent positions in all parts of the health care sec-
tor, including consulting firms, biotechnology, pharmaceutical
firms, hospitals, insurers, and government agencies. The depart-
ment also sponsors a mentor program and links students to the
Wharton Health Care Alumni Association.

Most students in health care-related dual degree pro-
grams complete the Health Care Management major. The
MD/MBA, MB/MBA, and MSN/MBA are the most common
dual degree programs, among several other options.

Requirements for the Major
The major requires five credit units. Courses taken on a
pass/fail basis cannot be counted toward the Health Care
Management Major.
a) Two required courses (2 cu):

HCMG 841 The Health Services System
HCMG 653 Health Care Field Application Project

b) Three full credit units selected from the following:
HCMG 845 Managed Care and the Industrial

Organization of Health Care
HCMG 849 Financial Management of Health

Institutions
HCMG 852 Health Care Services Delivery:

A Managerial Economic Approach
HCMG 854 Legal Aspects of Health Care
HCMG 855 Management of Health Care for the

Elderly (.5-1 cu)
HCMG 858 Health Care Marketing (.5 cu)
HCMG 859 Comparative Health Care Systems
HCMG 863 Management & Economics of

Pharmaceutical, Biotechnology, & Medical
Device Industries

HCMG 866 E-Health: Business Models and Impact
HCMG 867 Health Care Entrepreneurship (.5 cu)
HCMG 868 Private Sector Development in Global

Health Development (.5 cu)
HCMG
890-001 Advanced Study Project Seminar:

Management of Health
Service Businesses (.5 cu)

HCMG
890-002 Advanced Study Project Seminar: Medical

Devices (.5 cu)
HCMG 899 Independent Study

MBA Advisor: June Kinney (telephone: 215.898.6861;
email: kinneyj@wharton.upenn.edu)

HCMG 653
Health Care Field Application Project (Required for
Heath Care Management Majors)
Description: This course focuses on leadership and management
issues in health care organizations while providing students with a
practice setting to examine and develop their own management
skills. Each team acts as consultants to a health care organization
firm which has submitted a project proposal to the course. The
teams define the issue and negotiate a contract with the client
organization. By the end of the semester, teams present assess-
ments and recommendations for action to their clients and reflect
on their experience in team meetings with faculty.
Format: Seminar and workshop, a written and oral presentation
of the team management study and an individual paper.
Prerequisites: HCMG 841. Health Care Management MBA
students only.

Health Care Management
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HCMG 841
The Health Services System (Required for Heath
Care Management Majors)
Description: This course provides an overview of the evolu-
tion, structure and current issues in the health care system. It
examines the unique features of health care as a product, and
the changing relationships between patients, physicians, hospi-
tals, insurers, employers, communities, and government. The
course examines three broad segments of the health care indus-
try: payors, providers, and suppliers. Within the payor segment,
the course examines the sources and destinations of spending,
managed care (HMOs, PPOs), employer based health insur-
ance, technology assessment, payor strategy, and efforts to pay
for the elderly, the poor, and the medically indigent. Within
the provider segment, the course examines the impact of cost
containment and competition on hospitals and integrated
delivery systems, long term care and disease management, and
the important role of epidemiology in assessing population
health needs and risks. Within the supplier segment, the course
will examine developments in the biotechnology, pharmaceuti-
cal, medical devices, genomics and IT industries.
Note: This is a required course for Wharton Graduate Health
Care Management majors; it counts as an elective course for all
other Wharton graduate students. It is also open to Law School
and Nursing School students with a joint Wharton program.
Format: Lectures and cases. Weekly reading assignments.
Prerequisites: HCMG 603, offered during the Wharton Pre-
term program, serves as important background material for this
course. The instructor presumes you know this material when
the regular course begins.

HCMG 845
Managed Care and the Industrial
Organization of Health Care
Description: This course, co-taught with Brad Fleugel of
Wellpoint, Inc., will focus on two interrelated topics: managed
care and market structure. The section on managed care will
cover strategic planning and marketing of managed care servic-
es, operational issues in developing a managed care network,
actuarial issues, and the management of physician behavior.
The section on health care market structure will analyze strate-
gies of vertical integration and horizontal integration (M&As),
and their attempt to alter the balance of power in local health-
care markets. The section will also analyze the operational
issues in managing cost and quality in an integrated system,
integration along the supply chain, and the performance of
these systems.
Format: Lectures, cases, exam, and orally presented
term project.

HCMG 849
Financial Management of Health Institutions
Description: This course focuses on the application of finan-
cial analysis to financial and operating decisions in the health

care industry. Valuation methods covered include: net present
value of free cash flows, decision tree analysis, real options, and
multiples. The cases allow students to apply these skills to
examine the following types of decisions/situations: estimate
the value of a drug that is being developed using both tradi-
tional NPV and option pricing; evaluate an R&D limited part-
nership as an alternative to traditional methods of financing
biotech R&D; estimate the value of a pharmaceutical company
using publicly available data; identify the best way for a new
medical device company to price its products and raise funds;
determine why a Medicare HMO is losing money, recommend
whether the plan should remain in the market, and recom-
mend changes in benefit design and reimbursement methods if
the plan decides to remain in the market; analyze a health sys-
tem’s profitability by product line and discuss the implications
for pure play or carve-out companies.
Format: Lecture, cases, midterm, final and cases.
Prerequisites: FNCE 601 or permission of instructor.

HCMG 852
Health Care Services Delivery: A Managerial
Economic Approach
Description: This course is designed to equip students with
tools to understand and analyze problems in the rapidly chang-
ing health care delivery environment. It focuses on organiza-
tional and strategic issues in the delivery of health care in the
hospital context. The course is divided into eight topic areas: 1)
shortages, substitutability and efficiency in hospitals’ produc-
tion, 2) the role of nonprofit health care providers, 3) the eco-
nomics of hospitals and physicians’ specialization, 4) inpatient
vs. outpatient care delivery, 5) antitrust laws, regulation and its
effect on hospital competition, 6) marketing health services, 7)
defining and improving medical performance, and 8) evidence
based medicine and the diffusion of technologies. The course
will also feature a number of guest speakers.

HCMG 854/LGST 811
Legal Aspects of Health Care
Description: This course offers a current and historical
overview of the regulation of health care delivery in the U.S. It
examines principles and practical applications of the laws that
affect the operational decisions of health care providers, health
plans and third party payors, and managers and that impact
development of markets for health care products and services.
Also considered are the social, moral, and ethical issues encoun-
tered in trying to balance the interests, needs and rights of citi-
zens against those of society. For part of the term, the class will
divide into two groups so that students can focus on their
choice of (a) health care management topics or (b) selected
issues of patients’ rights.
Format: Lecture and group discussion. The setting is informal
and members of the class are expected to participate actively.
The coursework includes 2-4 quizzes (20%), a midterm exam
(30%), or, as an alternative, a legal research project and paper
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(30%), and a final exam (40%). Class participation counts 10%.
Prerequisites: There are no specific prerequisites; but a back-
ground knowledge of the health care system is helpful. Most
HCMG majors take the course in their second year and have
already taken other HCMG courses. Interested students not in
the HCMG major should speak to the instructor before
enrolling in the course. No prior background in law is needed.

HCMG 855 (.5 - 1.0 cu)
Management of Health Care for the Elderly
Description: This course will review care provided to seniors
within a variety of institutional settings (hospitals, nursing
facilities, various senior housing levels) as well as outpatients
and home care services. Special attention will be paid to nursing
homes and senior housing options and their past, present and
future role within the overall health care system in the United
States. The course will start with an overview of the senior
population with special attention to their health and social
needs. Several classes will be held off campus at selected nursing
facilities and senior housing complexes. In addition, a broad
range of special programs and services will be reviewed such as
sub-acute care, long term care insurance, Medicare Risk
Programs, elderly housing, adult day care, managed care,
Medicare Part D, case management, hospice and other recent
developments. Throughout the course, emphasis will be placed
on entrepreneurial opportunities to serve the senior market at
all levels. Students are required to produce a paper for this
course that focuses on a specific area impacting the senior mar-
ket. This is a wonderful opportunity for students to select an
area of personal interest and conduct an in depth review of that
area including making direct contact with national experts
within the topic selected. All student topics must be approved
during the first two weeks of class and the depth of research
required agreed upon by the student and the instructor.
Interested students not in the HCMG major are urged to speak
to the instructor before enrolling in the course.

HCMG 858 (.5 cu)
Health Care Marketing
Description: This course examines key marketing issues in the
pharmaceutical, biotech and medical device industries. The
focus is on aspects that distinguish marketing in the
pharmabiotech- device industries from general marketing in
non-health care industries. After reviewing these differences,
the industry evolution and current state of flux, we focus in
depth on the following topics: product launch and growth,
from a strategic and tactical execution perspective; regulation,
direct-to-consumer advertising, and off-label usage; unique fea-
tures of medical device marketing, including hospital and GPO
purchasing, role of sales reps etc.; biotechnology marketing, for
both niche and blockbuster products; marketing mix optimiza-
tion; and global brand management.
Format: Lecture, case discussion and presentations
by industry experts.

HCMG 859
Comparative Health Care Systems
Description: This course examines the structure of health care
systems in different countries, focusing on financing, reimburse-
ment, delivery systems and adoption of new technologies.
We study the relative roles of private sector and public sector
insurance and providers, and the effect of system design on cost,
quality, efficiency and equity of medical services. Some issues we
address are normative: which systems and which public/ private
sector mixes are better at achieving efficiency and equity? Other
issues are positive: how do these different systems deal with the
tough choices, such as decisions about new technologies? Our
main focus is on the systems in four large OECD countries –
Germany, Canada, Japan, and the United Kingdom – but we
also look at other countries with interesting systems – including
Italy, Chile, and Singapore. We will draw lessons for the U.S.
from foreign experience and vice versa.
Format: Course includes an exam, written work and
class participation.

HCMG 863
Management & Economics of Pharmaceutical,
Biotechnology, & Medical Device Industries
Description: This course provides an overview of the manage-
ment, economic and policy issues facing the pharmaceutical,
biotechnology, and medical device industries. The course
perspective is global, with emphasis on the U.S. as the largest
and most profitable market. Critical issues we will examine
include: R&D intensive cost structure and rapid technological
change; biotechnology and genomics startups and alliances with
the pharma industry; a complex global marketplace in which
prices are regulated in most countries and customers include
governments and insurers, as well as physicians, pharmacists and
consumers now reachable through DTC; intense and evolving
M&A, including mergers, joint ventures, and complex alliances;
government regulation of every business function; R&D,
pricing, manufacturing, and promotion; and global products
and multinational firms. We use industry and Wharton experts
from various disciplines to address these issues.

HCMG 866
E-Health: Business Models and Impact
Description: This course will introduce students to the main
components of Health Information Technology (HIT).
Although it will not prepare students for primary technology
management positions, it will help them understand the role
of information in the success of the delivery system and other
important healthcare processes. It will provide a foundation
that will prepare them as managers and consultants to rely
upon or manage information technology to accomplish their
objectives. The course will give special attention to four key
health care processes: HIT and the drive for quality and cost
improvements, the value of patient-centric and other databases
for pharmaceutical marketing and product development, the
growth of new information technologies for consumer directed



healthcare and HIT enterprises, their strategies and economics.
The course relies heavily on industry leaders to share their ideas
and experiences with students.
Format: Lecture, seminar, cases and a final project or paper.

HCMG 867 (.5 cu)
Health Care Entrepreneurship
Description: The course focuses on the creation, funding and
management of biotechnology and health services enterprises.
The course is designed to supplement other offerings in the
Health Care Systems and Management Departments for those
students with entrepreneurial interest in such ventures, and will
focus on special issues surrounding the conceptualization,
planning, diligence and capitalization, launch, compensation
and management of these ventures. In addition, the course
offers methods for self-assessment and development of business
models and plans, techniques for technology assessment and
strategy, develops a foundation for capitalization and partnering
strategies, and creates a basis for best practices in company
launch and plan execution.
*Students must apply to take this course. Please see the
Health Care Systems Department for the application.

HCMG 868 (.5 cu)
Private Sector Role in Global Health Development
Description: This is a seminar in global health that will seek
managerial solutions to international health issues and health
issues within developing countries using private enterprise or
other private initiatives, or public-private partnership approaches
to issues of health services, development of products such as
therapeutics, vaccines or devices, or other mechanisms or busi-
nesses that advance health. The course goal is not to duplicate
a conventional international public health course, but to build
upon what is conventionally known and taught in such courses
from a managerial solutions-oriented perspective. Discussion
and reading will address a range of means of managing medical
services and related businesses—public and private—in under-
served areas for populations in emerging markets, developing
countries, and underserved areas in developed nations.

HCMG 890-001 (.5 cu)
Advanced Study Project Seminar: Management
of Health Care Service Businesses
Description: This course examines issues related to managing
or investing in Health Care Services Businesses. Defined as
companies that manage, distribute or provide health care
services, the Health Care Services sector touches almost every
other portion of the health care system. We will study the key
management issues related to a number of different health care
services businesses with a focus on common challenges related
to reimbursement, regulatory, margin, growth, and competitive
issues. We will make extensive use of outside speakers all of
whom will be current industry leaders within different sectors
of the health care services industry and will address the current

management issues they face in running their businesses.
Students will then be asked to develop a plan to both buyout
and subsequently manage a specific health care services busi-
ness. Students will then present their plans to a panel of
leading Health Care Private Equity investors.
Prerequisites: HCMG 841.

HCMG 890-002 (.5 cu)
Advanced Study Project Seminar: Medical Devices
Description: Successful medical devices are an amalgamation
of creative and innovative thinking, clinical expertise, and engi-
neering know-how that endures intense regulatory and reim-
bursement scrutiny. This course will provide a foundation for
understanding the nuances of the medical device industry. It
will cover topics ranging from device design and discovery,
regulatory issues, marketing, reimbursement, management,
and strategy. Classroom activities will be supplemented with
optional tours of hospitals, research and manufacturing facilities,
and hands-on demonstrations of devices. Though the course is
intended primarily for MBA students, it will be open to medical
and engineering students as well as to hospital house staff.

HCMG 899
Independent Study
Description: See department for specific projects.
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INSURANCE AND RISK MANAGEMENT

Please note: Before scheduling classes, check with the department to
determine the availability of courses for the upcoming semester or
visit the Insurance and Risk Management website at
http://irm.wharton.upenn.edu.

By majoring in insurance and risk management, an MBA stu-
dent may fuse general management education with specialized
expertise. This major enables the student to gain a thorough
understanding of both risk management and insurance theory
and practice. Students are exposed to the legal, actuarial, finan-
cial, and economic principles underlying corporate and public
sector risk management, with specific applications to individual,
business, and social problems. In addition, the functional areas
of insurance company management, e.g., investment policy,
financing, marketing, pricing, and underwriting, are explored in
depth. Risk Management and Insurance theory, functions, and
strategies are all investigated against a background of accelerating
change in the legal, regulatory, and economic environment.

Career opportunities for MBA graduates with a major in
insurance and risk management include positions in many
types of consulting, risk management, employee benefits man-
agement, insurance company management, and personal finan-
cial planning. Risk management involves financial and statisti-
cal analysis of risk and insurance-related problems that con-
front businesses and public sector managers. Positions are avail-
able in risk management departments of large corporations,
risk management consulting firms, insurance brokerage firms,
and special risk divisions of insurance companies that deal with
large corporate risks as well as government and nonprofit
organizations around the world. The increasing importance of
employee benefits in overall compensation management
requires individuals with education in group insurance, pension
plans, and deferred-compensation arrangements. Positions are
available in corporate benefit departments, employee benefit
consulting firms, and bank trust departments as well as social
insurance agencies in the public sector. Insurance company
management positions are available in general management,
marketing, financial management, and research and planning;
jobs in the regulatory sector are also available to our graduates.
The growth in the number of firms providing personal finan-
cial planning has increased the demand for persons with educa-
tion in the use of life insurance and related mechanisms in cap-
ital accumulation and estate conservation.

Additional opportunities for an MBA combining finance
and insurance include positions in insurance company invest-
ment, pension fund management, and social insurance pro-
gram design and oversight. Management consulting firms also
seek candidates with expertise in insurance for positions involv-
ing insurance industry analysis, including insurance company
formations and acquisitions. This demand can be expected to

accelerate in view of the ongoing erosion of traditional
regulatory barriers between commercial banking, insurance,
and the securities industry.

The Insurance and Risk Management Department also
participates in a cross-functional major in Environmental and
Risk Management.

Requirements for the Major
The major requires five credit units. Electives taken on a
Pass/Fail basis cannot be counted toward the Insurance
and Risk Management major.
a) Four credit units selected from the following are required.

At least three courses must be INSR courses:
INSR 805 Risk Management
INSR 822 Employee Benefit Plan and Design

and Financing
INSR 823 Business Insurance and Estate Planning

Both
INSR 811 Risk & Crisis Management, and
INSR 812 Markets for Pure Risk (mini courses)
or
INSR 827 Risk Management and Treatment

INSR 829 Fundamentals of Actuarial Science I
INSR 833 Actuarial Statistics
INSR 835 Financial Strategies and Analysis: Insurance
FNCE 717 Financial Derivatives
FNCE 719 International Markets
FNCE 720 Investment Management
OPIM 761 Risk Analysis and

Environmental Management

b) One advanced study project (INSR 890)
(1 cu) is required in Insurance and Risk Management.

Deviations from these requirements must be approved
by the MBA Advisor.

MBA Advisor: Gregory Nini (telephone: 215.898.7770;
email: greg30@wharton.upenn.edu)

ACTUARIAL SCIENCE

The Wharton actuarial science curriculum prepares students for
professional certification as an actuary. The curriculum includes
general business courses important for developing a strong,
general understanding of the business environment, as well
as quantitative courses in economics, accounting, computer
science, and finance. The location of the actuarial science
program within an internationally renowned business school pro-
vides students with an exceptional opportunity to blend studies
in economic theory, financial strategies, general business princi-
ples, insurance company management, corporate risk manage-
ment, and public policy. Students enrolling are expected to have
undergraduate training in calculus and at least one course in sta-
tistics and probability theory. Students are encouraged, but not

Insurance and Risk
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required, to take actuarial examinations organized by the Society
of Actuaries or the Casualty Actuarial Society during their studies.

The Society of Actuaries and the Casualty Actuarial
Society adopted a new examination system in 2007. Three top-
ics (Applied Statistical Methods, Corporate Finance, and
Economics) require Validation by Educational Experience
(VEE). The Society of Actuaries has approved a large number
of Wharton and Penn courses that satisfy the VEE require-
ments. A list of these approved courses can be found on the
Society website.

Students then need to pass four preliminary exams:
Probability, Financial Mathematics, Actuarial Models, and
Construction and Evaluation of Actuarial Models. Actuarial
courses offered by the Department prepare students for the
Financial Mathematics and the Actuarial Models examinations.

Requirements for the Major:
The major requires five credit units. Electives taken on a
Pass/Fail basis cannot be counted toward the Actuarial
Science major.
a) Three required courses (3 cu):

INSR 829 Fundamentals of Actuarial Science I
INSR 830 Fundamentals of Actuarial Science II
INSR 831 Applied Statistical Methods for Actuaries

b) One of the following courses (1 cu):
INSR 822 Employee Benefit Plan Design and

Financing
INSR 825 Managing Pure Risks: Operations &

Markets
INSR 833 Actuarial Statistics (Recommended)
INSR 835 Financial Strategies and Analysis: Insurance

c) One advanced study project is required (1 cu):
INSR 890 Advanced Study Project

Deviations from these requirements must be approved by
the department chairperson.

INSR 805
Risk Management
Description: This course describes the concepts and techniques
available to corporations, non-profit organizations, and other
organizations in their efforts to manage pure risks. The costs
associated with such pure risks as product liability, environmental
impairments, property losses, work-related injuries, and
employee benefits (e.g., pensions, health insurance, etc.) affect
the daily management of all organizations. Managers who
make decisions without appropriate consideration of risk man-
agement issues can jeopardize the long-term survival of their
organizations. The course examines a common set of tech-
niques which can be used by managers in dealing with these
problems, including risk assumption, prevention, diversifica-
tion, and transfer via insurance and non-insurance market
mechanisms. In turn, students learn to recognize that the insti-

tutional structure of the organization itself influence its own
risks and their corresponding treatments.
Prerequisites: None.

INSR 811 (.5 cu)
Risk and Crisis Management
Description: The success of any firm depends jointly on its
ability to create value and on its ability to preserve value. The
creation of value arises when a firm is able to identify and exe-
cute investments with a positive net present value. The creation
of value invariably exposes the firm to risk and this value can
easily be jeopardized. A fall in demand for its product, a sud-
den rise in production or financing costs, a technological fail-
ure, destruction of assets or information, or liability suit, or the
activities of a rogue trader: each can squander the value created.
In extreme cases these risky possibilities can bankrupt the firm.
Risk management is becoming increasingly important and
firms are devoting increasing time, attention and resources to
deriving strategies for preserving value. These strategies include
hedging, insurance, contingent financing and changes in orga-
nizational design which make the firm more robust to shocks.
Risk and Crisis Management will look at these and related
strategies.
Format: Lecture and case discussions. Final examination and
homework.
Prerequisites: None.

INSR 812 (.5 cu)
Markets for Pure Risks
Description: This course examines the supply side of global
markets for pure risks. Pure risks can be broadly defined as risks
that are beyond the core competencies of the majority of firms
in the economy. These are risks that must be managed or
avoided in order to enable management to add value by focus-
ing on the firm’s primary activity. An important category of
pure risks encompasses those risks that traditionally were man-
aged by purchasing insurance – the risk of reduction of firm
value due to fires, natural disasters, liability lawsuits, work
injuries, and other types of accidents or legal actions. However,
pure risks also include other sources of volatility that have not
traditionally been traded in insurance markets. The latter cate-
gory includes weather risk, credit risk, and foreign exchange
risks, among others. The course examines insurance and finan-
cial markets, “alternative market” approaches to dealing with
pure risks such as captive insurance companies, the global mar-
ket for reinsurance, and markets for securitized risk product
such as catastrophe bonds, mortality index bonds, and life
insurance reserve financing securitizations. This course is
intended to complement INSR 811, “Risk and Crisis
Management.” INSR 811 focuses on how firms can use various
types of hedging instruments to manage pure risks, i.e., its
emphasis is primarily on the demand side of markets for pure
risks, whereas INSR 812 examines the supply side of these
markets.
Format: Lecture and discussion. Midterm and final
examination.
Prerequisites: Basic microeconomics and finance.
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given each semester. These amounts are subject to change.
Once this credit has been depleted, students’ PennCash
accounts will be automatically charged.

When using Wharton lab or classroom computers, make
sure to log out when you are done. Be sure to save your work
frequently to a removable storage device or the D: (public)
drive. Since files saved to the D: drive are accessible to other
users, delete your work after you have finished.

If you have any problems with a computer or printer,
contact Wharton Computing Student Support by emailing
support@wharton.upenn.edu. Additional information is
available on the Computing tab on SPIKE at
http://spike.wharton.upenn.edu and on the Public Technology
website at http://publictechnology.wharton.upenn.edu.

The Reprographics unit of Finance and Administration pro-
vides printing, duplicating, binding, and stationery for
Wharton student groups, faculty, and staff. Reprographics’
department provides color and black/white copying to the
Wharton community. Our production facilities can help
students produce a wide range of publications including
newsletters, brochures, invitations, and posters. Reprographics
also duplicates and distributes Wharton’s “CoursePacks”, cus-
tomized course readings selected by Wharton faculty to supple-
ment the material in text books. To order Wharton coursepacks
and student academic cards, visit Reprographics. Students who
prefer to order their course materials online, please select the
"E-Pack" link on our website. Also, students may make their
copying request via our "E-Print" site, which is also located on
our website. For more information please visit our website:
http://reprographics.wharton.upenn.edu.

Reprographics is located at 400 SH-DH; our satellite
sales office is located in Jon M. Huntsman Hall, ground
floor, G82.

Reprographics services include:
Printing, Duplicating, and Document Finishing
Self-Service Photocopiers
FAX Services
CoursePacks
Stationery Layout
Color Copying
Add funds to Laser Printing Account
Wharton Binders/Folders
Scan to PDF
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CUSTOMER SUPPORT CENTER

F30 Jon M. Huntsman Hall
215.898.2575 phone
215.573.8532 fax
http://operations.wharton.upenn.edu/

Wharton Operations supports the physical operation of
Wharton’s buildings and provides classroom facilities and serv-
ices including room scheduling, maintenance, mailroom serv-
ice, security monitoring, audio visual technology and special
events coordination for academic needs. Wharton Scheduling
and Facilities Services also serves as a liaison between Wharton
departments and related University services. See the Operations
website at http://operations.wharton.upenn.edu/ for current
information regarding:
• Wharton Building Policy and Procedures
• Hours of Operation and Access Policies by Building
• Building Services
• Event and Room Scheduling
• Forms
• Contact Information

Hours of Operation (Wharton Complex only)*
See the Operations website for the hours of operation
for each of the Wharton Complex buildings:
• Jon M. Huntsman Hall (JMHH)
• Steinberg Hall – Dietrich Hall (SH-DH)
• Vance Hall (VH)
• Colonial Penn Center (CPC)
• Lauder-Fischer Hall (L-FH)

*A valid Penn ID is required to enter any open Wharton buildings
Monday – Friday between 7pm - 7am and 24 hours on weekends.
Holiday hours to be announced.

EMERGENCY CLOSING

When the University closes due to emergencies such as severe
weather conditions, the University will communicate closing
information via its special information number: 215.898.MELT
(6358). Wharton Operations will notify all classes and special
events that are in progress and will post signs on the buildings.
The emergency information line will be used for emergencies
only. Otherwise there will be a prerecorded
message that plays throughout the year.

LOCKERS

Lockers are available for student use. Lockers for MBA students
are located in Jon M. Huntsman Hall on the second and third

floors. During Pre-Term, the MBA Program Office circulates
information via email, announcing procedures for assigning the
lockers to first-year students; lockers for second-year students
will be distributed in early September.

INFORMATION DESK

Wharton’s Information/Security desk, inside the Locust Walk
Lobby of Jon M. Huntsman Hall, provides directions and gen-
eral information on school facilities.

LOST AND FOUND

The Wharton Complex lost and found station is located at the
main security desk located inside the Locust Walk lobby of Jon
M. Huntsman Hall. Articles found in the Wharton complex
will be brought to the desk. Articles found elsewhere on the
Penn campus are taken to the main desk in Houston Hall.

MBA PUB

The MBA Pub is located in a wing of the Steinberg Conference
Center adjacent to Vance Hall. It is available for Wharton MBA
club or cohort events and can be reserved from 8 a.m. until 10
p.m. Monday through Friday. It is not available on Thursdays.
For reservations, contact the MBA Program Office, 300 Jon M.
Huntsman Hall, or via email at mbaprogram@wharton.upenn.edu.

STUDENT MAILFOLDERS

Every MBA student has a mailfolder. These are located on the
second and third level of Jon M. Huntsman Hall. You should
check your mail folder frequently - preferably every day.
Administrative announcements, registration materials, and place-
ment information will be found there, as well as announcements
of club events and speaker programs. Wharton students make
extensive use of their mail folders to communicate with one
another. The mail folders are for intramural use only. U.S. mail
should be sent to your residence, not the Wharton School.

TELEPHONE AND VIDEO CONFERENCING

The MBA Program Office maintains a private space, JMHH
G32, with a phone for those times when students need to inter-
view with a potential employer or a team needs to have a confer-
ence call. The room is available by reservation only. For outgoing
calls, a phone card (prepaid or credit) will be required. For
incoming calls, the phone extension is 215.573.2479.

To reserve the space, e-mail mbaprogram@wharton.upenn.edu
with the date and time needed. Reservations are taken for
weekdays, evenings, and weekends.

The Wharton MBA Career Management Office has the
ability to facilitate video-conference interviewing via ISDN and
IP connections. MBA Career Management has one space with
video-conferencing capability that is reserved by students and
employers on a first-come, first-served basis. During peak
recruiting periods the availability of the video conference facili-
ty is limited. Please contact the MBA Career Management
office at 215-898-4383 to inquire about reserving equipment.
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THE WHARTON SCHOOL LIPPINCOTT LIBRARY

West Wing
Van Pelt-Dietrich Library Center
215.898.5924

The Lippincott Library of the Wharton School is a business
research library serving Wharton and the University of
Pennsylvania community. Located in the Van Pelt-Dietrich
Library Center, Lippincott features: state-of-the-art electronic
resources for both on-site and remote use – over 100 business
databases, with access to data, journals, news sources, analyst
reports, and more; reference and research consultation services,
and specialized research training sessions.

Lippincott Library is an invaluable resource for those
preparing research projects, class presentations and job searches.

The Facility
Lippincott Library is housed on the second and third floors of
the west wing of the Van Pelt-Dietrich Library Center. The
Safra Business Research Center, located on the second floor,
provides a beautifully-designed environment for general study
and using the Library’s electronic resources. For a complete list-
ing of library hours and a map to the library, visit the library
website at http://www.library.upenn.edu/lippincott/.

Lippincott Directory
• Reference 215.898.5924
• Reserves 215.898.5926
• Periodicals 215.898.2812
• Microforms 215.898.5926
• e-mail: lippinco@wharton.upenn.edu
• IM: LippincottLib

Libraries at Penn
Founded by Benjamin Franklin and his circle, the University
of Pennsylvania Library was established in 1750. Today, the
library consists of fourteen centrally administered libraries
and the Biddle Law Library. Each is designed to serve the
knowledge and information needs of Penn’s twelve schools and
academic resource centers. The nature of these libraries ranges
from the research institute model in the sciences and
engineering, to the business orientation of Wharton’s
Lippincott Library, to the humanistic research library
atmosphere of the Rare Book & Manuscript Library.

CAREER MANAGEMENT

3718 Locust Walk, 50 McNeil Building
215.898.4383 phone
215.898.4449 fax
http://mbacareers.wharton.upenn.edu/

The MBA Career Management mission is to “Empower MBA
students and alumni to achieve their short and long term career
goals by developing their lifelong career management skills,
cultivating employer relationships, and providing access to
the highest caliber resources and job opportunities.”

During the course of the MBA program, the MBA
Career Management Office educates and advises students on
how to manage their on- and off-campus job search process, as
well as develops their long term career management skills. The
office has strong relationships with a large and diverse recruiting
base and leverages the connections of our alumni, faculty and
research centers to help students and alumni take advantage of
job opportunities at all levels.

The MBA Career Management team partners with students
and employers to assure an effective and efficient recruiting process
and environment. The team has dozens of years of combined
career management and industry experience. This accomplished
group represents a broad range of academic and professional back-
grounds, as well as extensive knowledge of the global market.

Here's a quick look into some of the office resources and services:
• Individual Career Advising – Provide direct support on all aspects

of an individual’s career plans and objectives through one-on-
one meetings.

• Employer Recruiting Events – Through Employer Information
Sessions, Employer Networking Nights and Networking
Expos, we enable students to interact and connect with a
large number of companies across a broad range of industries.

• Career Development Workshops/Programming – Deliver a wide
variety of specialized programs designed to improve job search
skills including resume writing, networking, and interviewing.

• On-Campus Recruiting and Off-Campus Job Postings – Provide
multiple channels, including the MBA Job Board and the
online recruiting system, to quickly and easily offer access
to a large number of job opportunities.

• Comprehensive Student Website – Offers easy access to databas-
es and educational information designed to provide critical
information for the job search process across different
companies, functions and geographies.

Recognizing that career management is a lifelong process, MBA
Career Management serves both the current student body and the
alumni population. Wharton alumni are provided access to resources
and information which help them successfully navigate job transitions,
networking and professional development over their entire careers.
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It is critical to remember that students of the Wharton School
are part of the larger University of Pennsylvania community. As
a community of scholars, the University depends upon mutual
trust among its members, their fundamental respect for the
rights, dignity, and the worth of others, their support for basic
principles of free and open expression, and their abiding com-
mitment to the highest levels of quality and integrity of aca-
demic work. These University expectations are embodied in the
Non-Discrimination Statement, the Statement on General
Conduct, the Racial and Sexual Harassment Policies, the
Guidelines on Open Expression, and the Code of Academic
Integrity. In addition to these documents, the University has
issued other policies, guidelines, and procedures to make
explicit the expectations of the students, faculty, administrators,
teaching assistants, advisors, coaches, and support staff in deal-
ing with one another. These documents are available through
the University websites.

These published statements outline basic expectations for
behavior on campus and thus pertain to students of the
Wharton School. Additional regulations, requirements and
procedures of the Wharton School are spelled out in this
publication as well as in periodic academic bulletins.

Refer to the University Policies and Procedures
publication for information on the following:

Non-Discrimination Policy Statement
Affirmative Action Policy Statement
Sexual Harassment Policy

General Conduct
Charter of the University Student Disciplinary System
Code of Academic Integrity

Confidentiality
Student Records
Student Directory Information
Parent Notification

Financial Policies
Guidelines on Open Expression
General Policy Statements and Guidelines

Alcohol and Drug Policy
Drug-Free Workplace
Emergency Closing
Fund-Raising Events within University Buildings
Fund-Raising Policies Guidelines for Student Groups
Policy on Acceptable Use of Electronic Resources
Policy on Secular and Religious Holidays
Rules Governing Final Examinations
Use of Facilities

Non-Discrimination Statement
The University of Pennsylvania values diversity and seeks
talented students, faculty and staff from diverse backgrounds.
The University of Pennsylvania does not discriminate on the
basis of race, sex, sexual orientation, gender identity, religion,
color, national or ethnic origin, age, disability, or status as a
Vietnam Era Veteran or disabled veteran in the administration
of educational policies, programs or activities; admissions poli-
cies; scholarship and loan awards; athletic, or other University
administered programs or employment. Questions or com-
plaints regarding this policy should be directed to: Executive
Director, Office of Affirmative Action and Equal Opportunity
Programs, Sansom Place East, 3600 Chestnut Street, Suite 228,
Philadelphia, PA 19104-6106 or by phone at 215.898.6993
(Voice) or 215.898.7803 (TDD).

RESOURCES

Office of the Vice Provost for University Life
The Division of the Vice Provost for University Life (VPUL) is
the foremost provider of student support services to the Penn
community. VPUL’s mission supports the three tenets of the
Penn Compact: increased access; integrative knowledge; and
local and global engagement through the following core servic-
es: access, achievement and equity programs; campus resource
centers; civic engagement initiatives; facility and administrative
services; health and wellness programs; and student activities
and VPUL facility and administrative services that reach all
23,000 Penn undergraduate, graduate, and professional stu-
dents as well as thousands of faculty, staff, alumni, and com-
munity members. The Office of the Vice Provost for University
Life is located at 3611 Locust Walk. The telephone number is
215.898.6081, the fax is 215.898.0843, and the website is
http://www.vpul.upenn.edu.

Office of Affirmative Action
The mission of the Office of Affirmative Action and Equal
Opportunity Programs is to provide central leadership and
support for the University’s efforts to achieve an educational
and work environment that is diverse in race, ethnicity, inter-
ests, abilities and perspectives. The office will ensure the imple-
mentation of equal opportunity, affirmative action, and non-
discrimination policies through education, training and active
partnership with others from the campus and the broader
Philadelphia communities. The Office is at 228 Sansom Place
East, 3600 Chestnut Street, Philadelphia, PA 19104-6106. the
telephone numbers are 215.898.6993 (voice) and
215.898.7803 (TDD). The website is
http://www.upenn.edu/affirm-action.

Student Grievance Procedures
Federal law requires the University to designate an employee to
coordinate its compliance, including the investigation of com-
plaints with Title VI of the Civil Rights Act of 1964, Title IX
of the Education amendments of 1972, and the Rehabilitation
Act of 1973. In addition, the University is required to have
procedures for the resolution of student and employee griev-
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ances alleging violations of these laws.
Any student in the University who feels that he or she

has been discriminated against by an individual or office acting
for the University or that the University is not complying with
the requirements of Title VI, Title IX, or the Rehabilitation
Act, has a right to register a complaint and seek redress of his
or her grievance. The student may take his/her complaint to
the Office of Affirmative Action & Equal Opportunity
Programs. The University outlines procedures for submitting
grievances. See the Complaint Resolution website:
http://www.upenn.edu/affirm-action/resolcomplaint.html.

Academic Grievances
Schools and academic departments within the University have
established procedures for the resolution of student grievances
concerning academic matters. Students should contact the
Dean's Office of the particular school for a copy of the appro-
priate procedures and for guidance regarding the grievance
process. A student who wishes to register a grievance regarding
the evaluation of his/her academic work should follow the aca-
demic grievance procedure applicable in the school or depart-
ment in which the academic work was performed.

Administrative and Employment Grievances
Students with administrative grievances should contact the
Office of the Vice Provost for University Life, 3611 Locust
Walk, 215.898.6081. Students with a grievance related to
employment should consult the Deputy Provost or the Office
of Human Resources, 3401 Walnut Street, 215.898.6093.

Office of the Ombudsman
Students, faculty, staff, and administrators may consult the
University Ombudsman with a variety of problems ranging
from academic disputes and problems of campus life to those
that are interpersonal and work-related. All discussions with the
Ombudsman are strictly confidential. Anyone wishing to use
the service should go directly to the office, 113 Duhring Wing.
The office is open from 9 a.m. to 5 p.m. Monday through
Friday. The telephone number is 215.898.8261. In addition,
the Wharton Ombudsman is Dr. William Whitney. He mediates
disputes that are internal to the Wharton School. Contact him
by email at whitneyw@wharton.upenn.edu.

Housing
The University of Pennsylvania provides both off-campus and
on-campus housing facilities. On-campus graduate housing at
Sansom Place is within walking distance of the School and
rooms are fully furnished. Although space is limited, interested
students should contact Housing and Conference Services at
215.898.3547. The office is located at 3702 Spruce Street.
The website is http://www.business-services.upenn.edu/housing/.
Another option is to consider taking a resident staff position in
a College House: http://www.collegehouses.upenn.edu or in
Sansom Place: http://gpsp.business-services.upenn.edu. This
opportunity provides living accommodations in the on campus
residences as well as additional benefits. Those interested in
such positions should follow the links above respectively.

Most graduate students seek off campus living arrange-
ments. The Office of Off-Campus Services maintains a website
that provides information about living in Philadelphia, apart-
ment listings, step-by-step information about renting (particu-
larly useful for international students who have not previously
lived in the U.S.) and legal assistance where needed. The Office
of Off-Campus Services is also located at 3702 Spruce Street.
The telephone number is 215.898.8500. The website is
http://www.business-services.upenn.edu/offcampusliving/ index.php.

Penn Women’s Center
The Penn Women's Center mission is to understand and
address the continuing and evolving needs of women on the
campus of the University of Pennsylvania (primarily its stu-
dents, but also faculty and staff ). The PWC strives to be a wel-
coming, comfortable, exciting place to foster community,
expand awareness, and enhance the educational experience for
the women of Penn.

The Women's Center - located at the heart of campus
and open most days and evenings - offers the perfect space for
women to congregate, study, relax or team up for civic engage-
ment projects both large and small. They also provide opportu-
nities for networking and mentoring between students and
their peers, students and faculty, students and alumnae, and
students with local and national women's organizations.

The Women's Center is a resource/educational facility,
presenting and sponsoring programs on career issues, stress
management, parenting, sexual violence prevention, and well-
ness alongside programs that highlight women writers, activists,
and artists. On a larger scale, they also focus on economic,
political and global matters. PWC staff play an advocacy and
support role regarding issues of safety and equity for women
and we are a resource to turn to for a host of concerns includ-
ing health and child care, workplace discrimination, domestic
and sexual violence and mental health concerns. Services include
crisis intervention, institutional advocacy re: policy creation
and implementation, outreach, and referrals to appropriate on
and off campus.

Graduate Student Center
The Graduate Student Center empowers graduate and profes-
sional students to create and participate in a graduate commu-
nity at Penn. The Center provides intellectual, social, and pro-
fessional development programs and services to bring together
the wide range of graduate and professional students at Penn
for cross-disciplinary, cross-cultural exchanges. The Center is a
centrally-located home for graduate and professional students
that includes a lounge, computer lab, and meeting and event
space. Conveniently located at 3615 Locust Walk, the tele-
phone number is 215.746.6868, the email is
center@gsc.upenn.edu, and the website is
http://www.gsc.upenn.edu.

The Office of Health Education
The Office of Health Education (OHE) provides harm reduc-
tion and public health promotion services to the campus which
include data collection and analysis, educational workshops,
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health awareness events and campaigns, academic courses,
trainings and consultations. In addition, we provide training
and consultation to the SAC-funded peer health groups Active
Minds, FLASH, GUIDE, 1 in 4, RAP-Line, TAP, and the
Mental Health Coalition.

OHE also provides on-site massage therapy and confi-
dential HIV testing. In addition, the office houses a health
resource collection of brochures, books, videos, demonstration
kits, and training manuals available to the Penn community,
along with free condoms and safer sex supplies. The Office of
Health Education is located at 3611 Locust Walk/3rd Fl. The
telephone number is 215.573.3525. See the OHE website at
http://www.vpul.upenn.edu/ohe for a complete list of resources
available at Penn.

Athletic Facilities
The University of Pennsylvania’s Department of Recreation
offers the opportunity for the Penn Community to participate
in intramural sports, open recreation, adult recreation classes,
sport clubs, fitness programs, and special interest programs.
The facilities website reviews athletic services offered at Penn.

The Pottruck Center (across the street from Jon M.
Huntsman Hall) is one of the main venues at the University.
It offers a range of facilities including fitness equipment, pools,
and climbing walls. Hours are convenient for students. For
more information about registration, schedules and fees,
call 215.898.6100.

Office of International Programs
Upholding the University of Pennsylvania’s commitment to shape
the next generation of global leaders is core to the mission of the
Office of International Programs (OIP). OIP provides guidance to
all Penn’s Schools and departments on international programs and
research initiatives, including pre-departure advice and guidance
on international risk management. OIP runs a summer interna-
tional internship program, open to undergraduates and early
tenure graduate students. OIP includes two divisions, International
Students and Scholars Services and Penn Abroad. International
Student and Scholar Services (ISSS) oversees services for the
University’s international students, faculty and professional staff,
including expert advice on US visa processing and immigration.
Penn Abroad administers study abroad programs for the four
undergraduate colleges. OIP’s general number is 215.746.4476;
ISSS is 215.898.4661; and Penn Abroad is 215.898.9073. OIP is
located at 3701 Chestnut Street, Suite 1W, and online at
http://www.upenn.edu/oip.

Learning Resources at Penn
The Weingarten Learning Resources Center houses two central
University of Pennsylvania resources to support student learning.

The University of Pennsylvania provides resources to stu-
dents who find that they require academic assistance. The
Office of Learning Resources provides professional services and
programs to assess the strengths and concerns of individual
students and support student learning through instruction in
academic reading, writing, study strategies, and time manage-

ment. The Center is located at 3702 Spruce Street, Suite 300
(Stouffer Commons). The telephone number is 215.573.9235
and the website is http://www.vpul.upenn.edu/lrc/lr.

The Office of Student Disabilities Services (SDS),
housed within the Weingarten Learning Resources Center,
helps to facilitate equal access for students with disabilities at
Penn. It provides comprehensive, professional services and
programs so students with disabilities have the same exceptional
opportunities that are available to all Penn students. Students
with disabilities should contact SDS as soon as possible to
discuss reasonable accommodations. The telephone number
is 215.573.9235 and website is
http://www.vpul.upenn.edu/lrc/sds.

STUDENT HEALTH SERVICES

The Student Health Service is located at 3535 Market St., Suite
100. Hours are available on the SHS website at
http://www.vpul.upenn.edu/shs/index.php. If you need to see a
general practitioner or a clinician in Women’s Health call
215.746.3535. In most instances, you will be able to schedule an
appointment for the same day. If you have an urgent problem and
need special arrangements for care, a nurse will help to arrange for
an appointment. You may also come directly to the Student
Health Service to make an appointment. You will be offered same-
day appointments, if available. Students with illnesses requiring
urgent or emergency treatment may obtain care at the Emergency
Room of The Hospital of the University of Pennsylvania (HUP).
Students needing emergency care outside of normal business hours
should call the Student Health Attending Physician on call at
215.746.3535 and connect to the hospital operator. If approved by
the physician, go to the Emergency Department at HUP (1st floor
Silverstein Building on 34th Street).

For help with any on-campus emergency call Student
Health Services 215.746.3535 or Campus Police 215.898.7297.
From a campus phone dial 511.

Health Insurance
All full-time students are required to carry health insurance to
cover services beyond those offered at the Student Health
Service. Students may either enroll in the Penn insurance plan
or carry insurance equivalent in coverage to the Penn plan.
SHS maintains a website with information about health insur-
ance. For further information, call the Student Health
Insurance Office at 215.746.3535, or stop at the office
located in 3535 Market St., Suite 100, Room B101.

Dental Care
The Dental Care Center is located at Robert Schattner Center,
240 South 40th Street where faculty from the Dental School
provide care at fees comparable to private practice. Hours are
Monday through Saturday from 8:00 AM until 5:00 PM. Call
215.898.4615 for an appointment. Other locations are also
available. Dental care is not covered by the Student Health
Service or the medical insurance plan. However, the University
offers an optional dental insurance policy. For information on
dental insurance see the Dental Care section of the Student
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Health Service website at
http://www.vpul.upenn.edu/shs/insinfodental.html or call
215.746.3535. See the Dental Care Center website at
http://www.dental.upenn.edu/patients for further information.

COUNSELING AND PSYCHOLOGICAL SERVICES

Counseling and Psychological Services Services (CAPS) offers a
wide range of services including: individual and group counseling
and therapy, crisis intervention, structured workshops, psychological
testing, medication reviews, and consultation. Students are seen
by the staff, which consists of psychologists, psychiatrists, and
social workers. In addition, psychology doctoral interns, psychi-
atric residents, psychology practicum students and social work
field placement students supplement the professional staff.
Services are without charge to Penn students. Discussions with
students will be treated as private and confidential.

A walk-in emergency/urgency service is available every
day from 9:00 a.m.-5:00 p.m. Students can also schedule
appointments by calling CAPS between 9:00 a.m. and 4:30
p.m. Monday-Friday. Following the first appointment, students
may be scheduled for follow-up appointments. These follow-up
appointments may be with the same staff member with whom
the student had contact or the student might be assigned to
another staff member, depending upon student preference.
Counseling and Psychological Services can be found at 133 S.
36th Street (corner of 36th & Walnut Streets across the street
from the Penn Bookstore) and online at
http://www.vpul.upenn.edu/caps. The telephone number is
215.898.7021. For emergencies outside of business hours or
during weekends, contact 215.349.5490 and ask for the clini-
cian on call.

STUDENT IDENTIFICATION

Identification Cards (PennCards)
The PennCard is a student’s general identification card and
passport to University services and facilities. It can also be used
to access Student Financial Services and acts as a “smart card”.
The following are areas in which the card can be used:

Access to
• athletic events
• administrative and residence halls
• Institute for Contemporary Art (ICA)
• Library
• Morris Arboretum

Purchases at
• Bookstore
• Computer Connection
• Dining Services
• Recreation facilities
• Student Financial Services (SFS)
• Transit Services
• Wharton Reprographics

Additional Services
• Purchase of passport-type photos
• PennCash
• PennCard for Banking

Incoming first-year students do not need to apply for a
PennCard. Once a digital photo is uploaded to Campus
Express for the MBA Facebook, a copy of the photo is sent to
the PennCard Center. The Center then creates a PennCard that
is distributed to first-year students on the opening day of Pre-
Term. Students with partners can apply for a card for a domestic
partner or spouse. For more information about obtaining a
PennCard or about Penn Cash and related services, visit
the PennCard website at
http://www.business-services.upenn.edu/penncard or call
215.417.CARD. The PennCard center is located at 3451
Walnut Street, 150 Franklin Building. Regular Office hours are
Monday-Thursday 9:00 a.m. through 5:00 p.m.
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DIVISION OF PUBLIC SAFETY

The Division of Public Safety (DPS) is responsible for providing com-
prehensive safety and security services for all areas comprising the
Penn Patrol Zone, which includes 30th Street to 43rd Street, on the
east-west border, and Market Street to Baltimore Avenue, on the
north-south border. The Division is comprised of seven departments
that report to the Vice President for Public Safety, Maureen S. Rush,
M.S., CPP: the Office of the Vice President, Penn Police Department,
Fire & Emergency Services, PennComm Center (Communications
Command-Control Center), Security & Technology Services, Special
Services, and Finance & Administration. The Division employs a total
of 175 fulltime staff, 116 of whom are sworn, armed Penn Police offi-
cers. DPS has 83 security officers, on foot and bike patrol, and over
500 Allied-Barton Public Safety officers who also provide motorist
assistance 24 hours a day, 365 days a year, including jumpstarts, vehi-
cle lockouts, and walking escort services to the Penn community.
DPS also maintains a state-of-the-art security technology network of
several hundred emergency phones, 86 pan-tilt-zoom closed-circuit
television (CCTV) cameras, and hundreds of fixed CCTV cameras
throughout campus. Electronic access control card readers, burglar
and door alarms, sensors, and duress alarms installed in restrooms are
the other key features of the security technology program located in
Penn-owned buildings throughout campus.

Numbers to Know

General DPS Information:
• 215.898.7297

Emergencies:
• 511 (from on-campus phones)
• 215.573.3333 (from cell phones & off-campus phones)
• 911 (to reach Philadelphia Police for off-campus emergencies)

Special Services:
• 215.898.6600

Walking or Riding Escorts
The Division of Public Safety encourages all Penn faculty, students,
and staff to utilize Walking and Riding escort services from uni-
formed security officers to get around campus. Escort services can
be requested by calling:

• 215.898.WALK
• 215.898.RIDE

Register for UPennAlert
The UPennAlert Emergency Notification System enables fast and
efficient dissemination of critical information during a major emer-
gency. Should a major crisis occur, the University can send you an
emergency notification through text messaging, voice mail and email
through numerous devices such as cell phone, landline phones, and
PDA’s. To register for UPennAlert, please go to:
www.publicsafety.upenn.edu/UPennAlert.

ALUMNI AFFAIRS

Wharton Alumni Affairs is the central liaison between the
Wharton School and its 84,000+ undergraduate and graduate
alumni, working to strengthen the extended Wharton communi-
ty through a network of activities and communications. Alumni
Affairs also works in conjunction with the WGA Executive
Directors for Alumni Affairs to create and enhance relationships
between current students and the alumni community.

Alumni Affairs coordinates several events and activities of
interest to current MBA students and:

• Provides access to alumni resources, such as speakers, to the
MBA student clubs

• Works with class cohort alumni representatives to continue
communications among cohort members after graduation.

• Supports the Student-Alumni Culture Committee of the
Alumni Association Board of Directors.

• Informs students of alumni activities through the Wharton
Journal and Wharton Alumni Magazine.

• Coordinates a wide range of activities which include: bringing
faculty and alumni speakers to alumni clubs, planning
Wharton Reunion Weekend and otherMBA reunion activi-
ties, and helping to develop and serve Wharton’s alumni club
network.

• Maintains the online alumni community Wharton Connect,
a vehicle to keep alumni connected with one another and
with the School through a password-protected directory,
forums and discussion groups, club websites, event calendars
and access to resources. All MBA students have access to the
Online Community with their standard Wharton login
information. Visit http://www.whartonconnect.com/.

If you have any questions, need some assistance or want
to get involved with the alumni network, contact the Alumni
Affairs Office, 344 Vance Hall, 215.898.8478; email:
alumni.affairs@wharton.upenn.edu.

Additional alumni information can be found on the
Alumni Affairs website including: volunteer opportunities
within the Alumni Network; request forms for Alumni
Speakers; information about Wharton’s Regional and Affinity
Alumni Clubs; a calendar of scheduled alumni events around
the world; and the Wharton Alumni Magazine.

Security
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POLICIES AND GUIDELINES FOR USE OF THE
WHARTON NAME AND LOGO*

* Note: These policies are subject to change. The most current and complete
policies and resources can be viewed online on the Wharton Standards website.

The Wharton School name and logo are legally registered trade-
marks of the University of Pennsylvania. Use is restricted by
University policy and by U.S. and international trademark regula-
tion. This helps to ensure against unauthorized or inappropriate
use and to maintain the quality and integrity of products and pro-
grams associated with the School and identified with the
Wharton name. Any use of the Wharton name and logo reflects
upon the School’s brand. Branding consists of using the Wharton
name and logo and following Wharton editorial policies and
usage guidelines. Please reference the Wharton Standards
website for Policies and Procedures, Guidelines, and
Approval Process: http://www.wharton.upenn.edu/standards.
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Thanksgiving Break

Thursday, December 10
Fall Term Classes End

Friday – Monday, December 11–14
Reading Days

Tuesday–Tuesday,
December 15–22
Final Exams

2010 SPRING SEMESTER

Monday, January 11
Core Spring Semester Classes Begin

Wednesday, January 13
Elective Spring Semester Classes Begin

Monday, January 18
Martin Luther King, Jr. Day (no classes)

Wednesday – Friday, March 3 – 5
Quarter 3 Final Exams

Saturday, March 6
Spring Break

Monday, March 15
Classes Resume at 8 AM

Tuesday, April 27
Spring Term Classes End

Wednesday – Sunday, April 28 – May 2
Reading Days

Monday – Tuesday, May 3 –11
Final Exams

Sunday, May 16
MBA Commencement

Monday, May 17
University of Pennsylvania
Commencement

2010 SUMMER SESSIONS

Monday May 24
First Session Classes Begin

Friday, July 2
First Session Classes End

Tuesday, July 6
Second Session Classes Begin

Friday, August 13
Second Session Classes End

Academic Calendar 2009-2010
Dates subject to change



WHARTON SCHOOL ADMINISTRATION

Thomas S. Robertson 1000 SH-DH
Dean 215.898.4851

Michael R. Gibbons 1000 SH-DH
Deputy Dean 215.898.8248

Graduate Division Administration
Anjani Jain 300 JMHH
Vice Dean and Director 215.898.9744

Marguerite Bishop Lane 300 JMHH
Deputy Vice Dean, Academic Affairs 215.898.8601

B. Kembel Jones 300 JMHH
Deputy Vice Dean, Student Life 215.898.7604

J.J. Cutler 420 JMHH
Director, Admissions & Financial Aid 215.898.3430

Michelle Antonio 50 McNeil
Director, MBA Career Management 215.898.4383

Howard S. Kaufold G21 JMHH
Deputy Vice Dean and Director, 215.898.5888
MBA for Executives

Building Codes
CPC Colonial Penn Center
JMHH Jon M. Huntsman Hall
L-FH Lauder-Fischer Hall
McNeil McNeil Building
SCC Steinberg Conference Center
SH-DH Steinberg Hall-Dietrich Hall
VH Vance Hall

All e-mail addresses are @wharton.upenn.edu

Wharton World-Wide web address is
<http://www.wharton.upenn.edu>

ACADEMIC DEPARTMENTS
AND PROGRAMS

Accounting
1300 SH-DH

Robert Holthausen, Chair
215.898.7781

Brian Bushee, Advisor
215.898.4872
email: bushee

Business & Public Policy
1400 SH-DH

Joel Waldfogel, Chair
215.898.7148

Bruce Allen, Advisor
215.898.7696
email: allen

Environmental & Risk Management
JMHH, 6th Floor

Eric Orts, Advisor
215.898.3018
email: ortse

Finance
2300 SH-DH

Richard Kihlstrom, Chair
215.898.4378

Jamshed Ghandhi, Advisor
215.898.7615
email: ghandhij

Healthcare Management
207 CPC

Lawton Burns, Chair
215.898.6861

June M. Kinney, Advisor
215.898.6861
email: kinneyj

Insurance & Risk Management
3404 CPC

Gregory Nini, Advisor
215.898.7770
email: greg30

Legal Studies & Business Ethics
JMHH, 6th Floor

Janice Bellace, Chair
215.898.6820

Kevin Werbach, Advisor
215.898.1222
email: werbach

Management
2000 SH-DH

Dan Levinthal, Chair
215.898.6826

Entrepreneurial Management
Clare Leinweber, Advisor
215.746.6453
email: leinwebe

Human Resources
Peter Cappelli, Advisor
215.898.2722
email: cappelli

Management (Major)
Sigal Barsade, Advisor
215.898-1373
email: barsade

Peter Cappelli, Advisor
215.898.2722
email: cappelli

Lawrence Hrebiniak, Advisor
215.898.8254
emai: hrebiniak

Multinational Management
Witold Henisz, Advisor
215.898.0788
email: henisz

Organizational Behavior
Marshall Meyer, Advisor
215.898.6992
email: meyer

Strategic Management
Lawrence Hrebiniak, Advisor
215.898.8254
emai: hrebiniak

Management Communications
JMHH 330

Lisa Warshaw, Director
215.898.5330

Margaret Lambires, Advisor
215.898.4173
email: lambires

Marketing
JMHH, 7th Floor

Jagmohan Singh Raju, Chair
215.898.1114

Raghuram Iyengar, Advisor
215.898.2391
email: riyengar

Christophe Van den Bulte, Advisor
215.898.6532
email: vdbulte

Marketing & Operations Management
JMHH, 5th Floor

Christian Terwiesch, Advisor
215.898.8541
email: terwiesch

Operations and Information
Management
JMHH, 5th Floor

Karl Ulrich, Chair
215.898.5872

Christian Terwiesch, Advisor
215.898.8541
email: terwiesch

Real Estate
1400 SH-DH

Joseph Gyourko, Chair
215.898.3003

Todd Sinai, Advisor
215.898.5390
email: sinai

Statistics
JMHH, 4th Floor

Edward George, Chair
215.898.8229

Robert Stine, Advisor
215.898.3114
email: stine

The Wharton Academic Environment

THE MBA LEARNING ENVIRONMENT: CORE VALUES

Learning is an active experience at Wharton, emphasizing col-
lective exploration of intellectually challenging ideas. While our
courses employ a variety of pedagogical approaches, the follow-
ing values lie at the core of the classroom learning experience:

Active Engagement
Thorough preparation, active listening, and thoughtful partici-
pation are essential to learning.

Integrity and Ethical Conduct
Wharton expects the members of its community to uphold the
highest standards of integrity, ethics, and individual account-
ability in all their endeavors inside and outside the classroom.

Collective Learning
In discussion-oriented courses the classroom presents a unique
opportunity for collective learning and requires of its partici-
pants a shared commitment to intellectually rigorous discourse
and the equal responsibility of absorbing and sharing knowl-
edge.

Mutual Respect
The classroom deserves the respect and openness for the points
of view and backgrounds of its participants and places on each
of us the responsibility of maintaining an environment free of
distractions or impediments to learning.

LEARNING ENVIRONMENT AND CONCERT RULES

To engender a classroom experience most conducive for learn-
ing, the following norms are expected in the Wharton MBA
classroom. We affectionately refer to these guidelines as
“Concert Rules,” alluding to the environment one ordinarily
finds at an orchestral performance. By labeling them as such,
they become an intuitively understood set of expectations.

Concert Rules
• Class starts and ends exactly on time. Students and fac-

ulty are expected to be prompt.

• Students sit according to a seating chart.
• Students remain in attendance for the duration of class,

except in an emergency.
• Students display name tents.
• All phones and electronic devices are turned off.

To get the most out of your MBA experience, preparing for
and attending classes are the most important steps you will
take. Doing so allows you to engage your classmates and pro-
fessors, advance your studies, and position yourself as a knowl-
edgeable, thoughtful colleague. It is with these goals in mind
that we invite you to participate actively in our “concert.”

THE WHARTON GRADUATE ETHICS CODE

The mission of the Wharton School Graduate Division Code
of Ethics is:
• to promote the growth of ethically responsible business

managers at the Graduate Division of the Wharton
School through adherence to the highest standards of
academic integrity and overall ethical conduct,

• to develop a sense of individual responsibility on the
part of each member of the Wharton community to
participate actively in maintaining such standards,

• to foster an environment of honor and trust within the
Wharton community, and

• to engender respect for the ethical standards of the
Wharton graduate.

Fulfilling this mission is a collective responsibility of the mem-
bers of the Wharton community. Striving for adherence to
high standards of ethics will enhance the quality of the
Wharton experience, will enrich the image of Wharton and
strengthen the equity associated with the Wharton degree, and
will reinforce the societal norms of moral responsibility.

Extract from the Preamble of the Wharton Graduate Code of
Ethics. The full text appears on page 5.

QUICK DIRECTORY

HAVE A QUESTION ABOUT ...
Academic Advising . . . . . . . . . . . . . . . . . .215.898.7604
Career Management . . . . . . . . . . . . . . . . .215.898.4383
Computer Consulting & Assistance . . . . .215.898.8600
Dorms . . . . . . . . . . . . . . . . . . . . . . . . . . . .215.898.8271
Off-Campus Housing . . . . . . . . . . . . . . . .215.898.8500
Escort Service . . . . . . . . . . . . . . . . . . . . . .215.898.RIDE
Financial Aid . . . . . . . . . . . . . . . . . . . . . . .215.898.8728
Student Loans . . . . . . . . . . . . . . . . . . . . . .215.898.1988
Tuition Bills . . . . . . . . . . . . . . . . . . . . . . .215.898.1988
ID Cards . . . . . . . . . . . . . . . . . . . . . . . .215.417.CARD

Emergency Numbers
ON-CAMPUS EMERGENCIES . . . .215.898.7333 or
511
POLICE, FIRE, AMBULANCE . . . . . . . . . . . . . . .911
Gas Leaks . . . . . . . . . . . . . . . . . . . . . . . . .215.235.1212
Victim Assistance . . . . . . . . . . . . . . . . . . .215.898.6600
Rape Assistance:

Penn’s Women Center . . . . . . . . . . . . .215.898.8611
Women Organized Against Rape . . . . .215.985.3333

Poison Information Center . . . . . . . . . . . .215.655.3389
Suicide Hotline . . . . . . . . . . . . . . . . . . . . .215.686.4420
Student Health—night & emergency . . . .215.662.2850
Counseling & Psychological Services . . . .215.898.7021
Weather-Emergency Closing . . . . . . . . .215.898.MELT



MBA Program Office
The Wharton School
University of Pennsylvania
300 Jon M. Huntsman Hall
3730 Walnut Street
Philadelphia, PA 19104.6340

215.898.7604 phone
215.898.0425 fax
mbaprogram@wharton.upenn.edu
http://www.wharton.upenn.edu

MBA Resource Guide Website
http://www.wharton.upenn.edu/mbaresource
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Explore Options;
Plan Your MBA
Academic Program

resource guide:
www.wharton.upenn.edu/mbaresource/




